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In order to make the most accurate and timely information available to our membership as of September 1,  
we encourage you to visit our website by clicking here: 
https://heiseymuseum.org/treasurersreport 
 
There you'll find the most recent updates regarding our financial status and budget. 
 
Thank you for your understanding and continued support as we navigate these operational changes. We 
appreciate your dedication to the Heisey Glass Museum and HCA, Inc. 
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Heisey Historical Ad: Good Housekeeping, House and Garden, Women's Home Companion 1929 

v4s Gay Music Sounded 
The Emperor of Rome had condemned Pecronius to 
die. But the Arbiter of Elegance heard rhe news 
calmly . .. laughed . .. and invited. his friends to a 
banquet surpassing in splendor. 

Memorable were (he happenings of that night! 
Goblets glittering with gold and jewels were given 
the guests. Perronius lifted from the table the most 
ch eris bed of all his artistic possessions; a M yrrhene 
glass vase resembling a rainbow in brilliancy. 

Knowing that it was coveted by Nero, Pecronius was 
determined that it should never touch his lips . . 

"Let no hand pour from it," he shouted .. . 
and dashed it in fragmencs on rhe crocus­
covered floor! 

Then rhe amazing climax ! Perronius had a 
vein in his arm opened ... thus would he 
forestall the emperor's sentence! And so, 
surrounded by flower-crowned comrades, by 
gay musicians and dancers, his strength ebbed 

slowlyaway. Ac his 
sidewasEunice,his 
beloved. Loyal to 
the last, she shared 
his fate . .. and ere 
his life went our, 
their lips had 
couched. ...... ... 
Rulers aod nobles 
have exulted in 

glass, have adorned rheirfeasts with its gleam­
ing charm. Countless artisans for centuries 
toiled co learn its secrets ... hard-won secrets 
of coloring it with the rainbow's tints . .. of 
giving to it exquisite, fairy forms. And build­
ing upon these secrets, Heisey master crafts 
men ha vewrought for you glorious creations. 

You will adore the delicate, captivating colors 
... Flamingo, with sunset's rosy glow .. • 
Moon Gleam, with the soft green of mead· 
ows ... Marigold, sparkling with golden 
sheen . .. and the brilliant, clear crystal. All 
come in complete services, to enrich your table 
with fascinating beauty on any occasion. 

There are patterns aod patterns, designs and 
designs, for every use, in joyous profusion. 
Atleading stores you can makeyour selection. 
The~ symbolofqualicytellsyouitisHeisey's 
fine glassware. Look for it on wery piea. 

Wri1tf1r tt. cop1 of "Gifts of Gl4SSwart"1 d ~kit.I h11nJ~ 
JomtlJ i /1111/tttttd in etJ/011. It is JfJNl'l for thl as•ing. 

,,,----..A . H . H E I S E Y & C 0 M P A N Y ~ 
\.._....502 OAKWOOD AVENU!l NEWARK. OHIO,__} 

A RICHLY lr11"£Jt£S'nNG MODEAN PATTtl.N l'N THE BEAUTIF'UL MAJtlCOLO COLOR. 

Heisey News September 2024, page 5 



 

 

 

 

 
 

 

A NIGHT AT THE MUSEUM 
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Heisey Historical Ad: Saturday Evening Post 1931 

Consider the distinction 
of ETCHED GLASS 

AN ART three hundred years old 
creates for modern homes these 
beautiful designs in etched glass. In 
old Bohemja a scientist toil"ing in his 
laboratory chanced co discover the 
secret. A few drops of acid, dripping 
on his spectacles, taught him how 
designs could be formed on glass. 

The entrancing etchings _you see 
coday1on Heiscy·s Jim glassware are 
the work of skilled artists. On gob-

-

lets and places and bowls and a hun­
dred other pieces their lacelike pat­
terns are traced, in a network of 
silvery threads. Seep by step, by the 
craftsmanship char makes Heisey the 
name of quality, th e glass is 
fashioned for your. cable. 

In its clear, sparkling crystal 
shapes you find distinction - and 
Heisey crystal has been treasured by 
hostesses for four decades. Then 

No. 1401 nse and triplex rdish. 
Complete t.ablc SCt"\"iccs m3y be 
had io this Lily of France pat­
tern , etched or plain, in cryst;<) 
or in color. 

there are the dainty pastel colors: 
Gold of Sahara, rose of Flamingo, 
green of Moon G learn and amethyst 
of Alexandrite. 

Alluring as this glass is, it is so 
practical and moderately priced chat 
it fits a modest budget. It combines 
good taste with economy. You will 
enjoy seeing the Heisey displays in 
the scores and making a sdection 
for your home. 
A.H. Heisey & Co., Newark, Ohio 

GLASSWARE 

Heisey News September 2024, page 8 

A goblet, she<bct, Oyste< 
ccxkuil 2nd h igh-foor 
sherbec of pmcm No. 
3390. wich cccbing No. 
448,m:showa. Beautiful, 
griccful, yet cminc:ndr 
praccic:a.I, chc '"'SC bowb 
mc:2.0 generous servings. 
the kuol>bcd "c= = 
easily held in ones fingers 
aod the squ:uc bues gi,·c 
2 $0lld f00ting. 

£oo~or 
the. H on ~verr 

puce 
emboued onthcqloss 
or on adhesive label 
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by Wendy Steelhammer 
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by Walter Ludwig 

 

A special sneak peek at some of the outstanding Heisey glass selected for this year's fall auctions. 
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HIGHLIGHTS of the 2024 FALL AUCTIONS- continued 
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HIGHLIGHTS of the 2024 FALL AUCTIONS- continued 
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2024 HEISEY  
FALL AUCTIONS 
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DAVE SPAHR FALL SELECT  

ONLINE and IN-PERSON AUCTION  
 

 

 

 
HEISEY HERITAGE  
ONLINE AUCTION  
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A panoramic shot of Veterans Park full of magnificent cars and enthusiastic visitors. 

Awards and trophies sponsored by local businesses 
and residents. 
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DICK MARSH MEMORIAL AUTO SHOW - continued 

Miss McKenna June 
Greenwood was happy to come 
out and have some yummy ice 
cream and wear her car show 
shirt to support the event and 
her Mim Linda Greenwood. 

The entrant's cars spill over onto Church Street which, 
for the first time, was closed for the event. 



 

 

 

 

 

 

 

 

 

 

Color style and some unique "options" propelled this one-of-a-kind Beetle to victory. 

 
 

Left: Ginny Marsh 
and Michael Maher 
celebrate another 
great car show! 
 

An amazing couple pictured with their completely 
original Mopar classic purchased when brand new! 



 

 

 

 

Just a small, select smattering of the fabulous "iron" on display at the car show. See you next year! 



 

 

Heisey Advertising in B 'nai B 'rith Magazine 
David G. Malick 

When the first edition of my Encyclopaedia of Heisey 
Advertisine - Volume II: Advertisine to the Public was 
published in 2015, it contained listings for 324 advertise­
ments as well as illustrations for all except fourteen. 
At the time, I noted that since Heisey was a prolific 
advertiser, there was always the possibility that there 
were more ads out there waiting to be documented. 
In the recently published second edition, the listings 
have increased to 386 with only six missing illustrations. 

Glass companies traditionally advertised in trade 
journals which were targeted towards merchants who 
would sell the glass to the public. Heisey was one of the 
first glass manufacturers to mount a national advertis­
ing campaign directly targeting the buying public. 
Between 1911 and 1916, Heisey employed the J. Walter 
Thompson Co. advertising agency to place approxi­
mately 87 different ads in 395 placements in 38 publica­
tions. Therefore, it is not surprising to find additional 
ads from this first period. What is surprising is to 
discover a significant ad buy from the 1925-1932 (1936) 
color period in a single magazine consisting of twelve 
full-page black-and-white ads, four of which appear in 
no other publication. 

Research in Heisey advertising is dependent on various 
sources of information. The work of early researchers, 
holdings in several libraries and museums and free 
online resources like the Hathi Trust Digital Library and 
Google Books have been indispensable in bringing so 
much of this material to the public. It was during a 
casual Hathi Trust search that I stumbled upon a new 
publication featuring Heisey advertising. 

B'nai B'rith Magazine commenced publication in 1886 
as the voice of the American Jewish service organiza­
tion known today as B'nai B'rith International, which 
was founded in 1843. Twelve ads appeared monthly 
between August 1926 and July 1927. The magazine is 
similar in size to Time magazine. 

The first five ads are from the "Famous Hotels/ Recipe" 
series which ran in 1926 and consisted of six ads that 
only appeared in the prestigious publications of House 
Beautiful, Good Housekeeping, House and Garden, 
National Geographic and Vogue. The three that also 
appeared in other publications are from the "Bridge 
Contest" series which ran in 1927 and also consisted of 
six ads. The four remaining ads are new and appear in 
no other publications. 

The Year in Review 

The Vigil of the Bride 
8 ) Re1ina Miri«m B loch 

Heat 
By Mwt Robin 

Jewish Books of 5686 
By Philip A. Lang'11 

$UB5CRIPTION 
10 C-a.. .. c.p., 

Date Title 

Aug.1926 Fashion Decrees Glassware for the Table 

Sept.1926 After the Game 

Oct.1926 His Thrill is no Greater than Yours 

Nov.1926 When Duck Days are Here 

Dec.1926 The Rapture of Winter Days! 

Jan.1927 Fine Glassware ... for All Occasions 

Feb.1927 Exquisite Creations in Crystal 

Mar.1927 Enchanting Glassware for the Smart Table 

Apr. 1927 There's Matchless Charm in Glassware 

May1927 Glassware ofRich Distinction 

Jun.1927 Smart Tables in Summer 

Jul.1927 Heisey's Glassware for your table 

The images illustrated in this article are courtesy of 
the library of the University of Michigan at Ann 
Arbor. 

https://www.lulu.com/shop/a-h-heisey-co/encyclopaedia-of-heisey-advertising-volume-ii-advertising-to-the-public/paperback/product-zmkjggn.html?page=1&pageSize=4
https://www.lulu.com/shop/a-h-heisey-co/encyclopaedia-of-heisey-advertising-volume-ii-advertising-to-the-public/paperback/product-zmkjggn.html?page=1&pageSize=4
https://www.hathitrust.org/


 

 

January1927 

This ad illustrates No. 48 Koors, No. 1225 
Ridge and Star, No. 3362 Charter Oak, No. 
1170 Pleat and Panel, No.114 Pluto, No. 3324 
Delaware and No. 1184 Yeoman. The copy 
extolls the beauty and grace of the 
Moongleam and Flamingo colors which 
were released in 1925, as well as the large 
variety of available glassware. 

The image also appears in the December 
1926 issue of Table Talk as an advertising 
mat (or clip art) for retail sellers to use in 
their Christmas newspaper advertising. 
In this use, the border with the holly sprig is 
appropriately removed. Heisey or the adver­
tising agency they employed exhibited more 
sensitivity to the intended audience of B'nai 
B'rith Magazine than Wurlitzer who ran a 
Christmas-themed ad for their grand pianos 
in the December 1926 issue. 

exquisite Q--eations tn Q--ystal 
rr-'O be in vogue, every hostess knows 
J. that t he dominant note of the mod­

ern table must be its Glassware. She 
naturally insists that the various pieces be 
of the finest possible inner quality and 
outward charm. 

All doubt is dismissed when she knows 
that her Glassware comes from the house 
of Heisey. For Heisey creates superb 
qua lity only. 

Here, for instance, are exquisite crea­
tions in crystal by Heisey. Finely wrought 
blown items that delight the heart of any 
woman. The famous No. 3350 pattern 
with delicate classic etchings-the Pied 
Piper and gay dancing girls. 

Heisey also makes many other designs 
in crystal and a wide variety in dainty 
colors. You can see them in the better 
stores. Look for the ~ trade mark, the 
sign of fine glassware. 

A. H. HEISEY & COMPANY, NEWARK, OHIO 

Write fora (O/l1 of 
our llt'W boo~ltt ia eolors, 

;~j{/Jc i! gCJJ:'s;:;;!~~ 
tio1rsforaJlowuio1U1 a1 
well as a guide for 1our 
own reguiruntnlJ, 

HE[SEY'S 
GLASSWARE /or your GJabLe 

When writing to Advertisers kindly mention the B'NAI B'RITH MAGAZINE. 

Oealen-The ; op. 
/a rit1of llt istT 1 guafit1 
Glasl'Wllre in cr11tal a11d 
colors offers 1ou an i11-
ttrt1tin9 opportunit1 
Lt/ u1 smd our dtaltr's 
catalog. 

PINE GLASSWARE·farAll Occasions 
The immense vogue of Heisey's 

Glassware in colors reveals a happy 
interpretation of people's desires. 

Delicate, enchanting colors that 
please and charm! Dainty Moon 
G learn - the green supreme - like 
moonlight on the sea! And fascinat­
ing Flamingo-like the rosy tint of 
dawn! 

Truly an amazing array of superb 

quality glassware, thousands of 
pieces for every purpose and occa­
sion, a variety of wonderful designs 
and patterns that gladden the heart 
of the perfect hostess. 

When buying glassware, look for 
Heisey's 0 trade-mark, the sign of 
fine glassware for more than a 
generation. 

A. H. HEISEY & COMPANY 
Newar k, Ohio 

When writing to Advertisers kindly mention the B':-..' Al B'RITH MAGAZINE. 

February1927 

This ad illustrates No. 3350 Wabash with No. 
439 Pied Piper etching. The copy focuses on 
blown ware in Crystal with etchings, identi­
fying the pattern with a number and the 
etching with a name. 

The image appears in all three known 
editions (1926, 1928and1930) of the Gifts of 
Glassware brochure which was featured m 
the March 1927 issue of Table Talk. 



 

 

May1927 

This ad illustrates No. 3324 Delaware, No. 
49 Yorkshire, No. 1202 Paneled Octagon, 
No. 1229 Octagon and No. 1184 Yeoman. 
The copy promotes both Crystal and the 
delicate colors of Hawthorne (introduced in 
1927) as well as Moongleam and Flamingo 
and lists a variety of practical items suitable 
for every purpose. 

The image is an almost exact copy of one 
that appears in color in the May 1927 issue of 
Table Talk which introduces the Hawthorne 
color. 

EISEY~ 
The sparkle and gl 
glass and plate w e 
about the tab1e a 
glassware. The i r 
hospitality tha nli 

It has graced the tables of America for three 
decades. N ow, as in the beginning, it is the 
choice of those who recognize the finest in 
all things. 

There are fascinating colors-H awthorne, 
Flamingo and Moon Gleam-besides brilliant 
crystal. Sold only by leading stores. Look 
for the t trade mark. 

A. H. HEISEY S COMPANY 
N ewark, O hio 

GLASSWARE 
~ C[/or yourGfable ~ 

g lassware of R ich Distinction 
S ~~~~e:~~.~~~na~~~~~ =i~~d:~~u~l~~~~at:~ 
such as made by Heisey. 
'f here is charming Heisey glassware for c'•ery 
purpose, of utmost practicability- bouillon cups 
and plates, goblets and glasses, flower bowls and 
candlesticks, salts and peppers, bon hon disbes­
complete table ser\'ices that you will be proud 
to O\Vn, 

They come in brilliant crystal and delicate colors: 
Hawthorne, with the tint of the amethyst; 
Flamingo, a soft rose; and Moon Gleam, an ex­
quisite green. 

Ask for Heisey's Glassware. You will know it 
by the ~ t rade mark, the sign of quality. 

A. H . H EISEY & CO. 
NEWARK, OHIO 

HEISEY·s ;{if: ff·:~/,::~~;f{: ~ ~ 
1ionsfor a/f ouasion1,as 

Dealen - Tkt -po;u­
larity of Htiuy's quality 
G ftuJ'W(Jft in crystal a11d 
colors offtrs 1ou. an in­
t ertstin9 op;orru.nity. 
Ltt us und ou.r dtaltr's 
(afa/09, 

wt/I as a 9uidt for your 

ow• '"';""'""· GLASSWARE for your Gfahle 

When writing to Adver tisers kindly mention the B'NAI B'RITH MAGAZINE. 

July1927 

This ad illustrates No. 1202 Paneled 
Octagon, No. 441 Grape Leaf and No. 3362 
Charter Oak. The copy proudly states that 
Heisey glassware has graced the tables of 
America for three decades while promoting 
the Crystal, Hawthorne, Moongleam and 
Flamingo colors. 

The layout of the ad is similar to that which 
appeared in the October 1927 issue of House 
and Garden and the November 1927 issue of 
House Beautiful in color. The image used 
here is one of three that appeared in that ad. 

Heisey advertising is a fascinating and enjoyable feature of collecting Heisey glassware. The advertisements are 
collectible in their own right, but their true value is found in the fact that they illustrate to later 
generations how the glass was used or was intended to be used and the features that its creators and sellers 
thought would be most appealing to the public. They provide the historical context of what the glass meant to 
both the buyers and the sellers in a time and place that is now quickly passing from living memory. 
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 Item No. Pattern No. Item Name / Description—“H”  denotes piece is marked with Diamond H Price 
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#54: HOOSIER HEISEY STUDY CLUB 
Having fun sharing Heisey glass and ideas, if you are in Indianapolis  
or anywhere nearby you are welcome. The group is looking forward 
to its next meeting. For time and directions contact geoff.c.heisey@ 
gmail.com or call 317-250-5295 

#22: NORTHWEST HEISEY COLLECTORS CLUB 
Serving Washington (west of Cascade Mountains; north to 
Canadian border; south to Oregon). Meets 1st Saturday at noon with 
potluck in members’ homes. Contact Deborah de Jong at 
425-868-0457  bahama50@hotmail.com 

#53: KENTUCKY HEISEY COLLECTORS GROUP 
Our group is sharing Heisey knowledge & having fun. Please RSVP 
so we have enough chairs. Contact Doug Meister 502-266-7971  or 
revdrdoug92@gmail.com for more information!    

#20: BUCKEYE HEISEY COLLECTORS CLUB 
Serving Ohio. Meets 4th Monday September through May in Heisey       
Museum Meeting Room or members’ homes. Bring your latest 
Heisey ‘finds’ to share. Please contact Jay Goletz (740) 345-9307  
Email: goletzjjr@gmail.com 

#52: NORTHERN VIRGINIA HEISEY STUDY CLUB  
Serving Northern Virginia to include Maryland and Washington D.C. 
Meets September thru May. Please email for date and location each 
month. Contact Elizabeth Shirley by email at esshirley@msn.com. 

#16: HEISEY COLLECTORS OF TEXAS 
(www.heiseycollectorsoftexas.org) 
Serving Texas. Meets odd numbered months 2nd Saturday at 1 p.m. 
Meeting locations to be announced. Contact Mike Morgan 
at  281-433-4551. Email: mbmorgan1965@gmail.com 

#51: NORTHEAST FLORIDA HEISEY STUDY CLUB  
Serving northeast Florida, meets 3 times a year at the Avonlea 
Antique Mall’s Olde Florida Café, Jacksonville, FL. Call for specific 
dates.   Contact: Chuck Carroll  email  jaxcat8@yahoo.com 

#15: HEISEY COLLECTORS CLUB OF MICHIGAN 
Serving Michigan and northern Indiana. Meets six times per year in 
members’ homes throughout the region. Please contact Rick Van 
Meer at 517-782-3874  rickvanmeer@comcast.net 

#50: NORTHWOODS HEISEY STUDY CLUB 
Serving Minnesota and Wisconsin. Meets March, May, August, and 
October in members’ homes throughout region. Specific dates and 
times to be announced. Contact Doug Olson at 651-343-0430 
Email: dmolson555@gmail.com 

#13: HEISEY CLUB OF CALIFORNIA (www.heiseyclubca.org) 
Serving Southern California (San Diego to Santa Barbara). Meets 4th 
Sunday at 12:30 p.m. except November, and 2nd Sunday in 
December in members’ homes throughout region. Contact: David 
Blair Email: glassguy1@yahoo.com.  

#49: GREAT PLAINS HEISEY CLUB 
(www.greatplainsheiseyclub.org) Serving west of Mississippi, east of 
Rocky Mountains. Meets March, May, July, September and 
November in members’ homes throughout region. Specific dates and 
times to be announced. Contact Mary Cameron at 515-450-2483. 
Email: cameron_mg@mchsi.com 

#7: DAYTON AREA HEISEY COLLECTORS CLUB 
(daytonheiseyclub.org) Serving southwest Ohio, northern Kentucky, 
and  eastern Indiana. Meets virtually the 3rd Tuesday of the month 
September thru May (no December meeting) For meeting details 
contact: Cheryl Hoskins, President 757-784-0875 
Doho_100@yahoo.com  www.daytonheiseyclub.org 

#55 - THE CRYSTAL CLEAR VIRTUAL HEISEY STUDY CLUB 
Provides an online platform for HCA members from across the 
globe to meet, learn more about Heisey and support the Museum. 
Meetings are held online at 7 pm ET on the 2nd Wednesday of 
each month. Want to learn more? Visit us on Facebook or contact 
Michael Maher at 740-644-1796 or CCVHSC@yahoo.com. 

#38: NORTH CAROLINA HEISEY STUDY GROUP 
(www.northcarolinaheiseystudygroup.org) Serving North Carolina, 
South Carolina, Virginia (also have members from West Virginia 
and Texas). Meets odd numbered months 2nd Saturday at noon at 
Replacements, LTD in Greensboro, NC. Contact: Jaime Robinson 
by email jaime.robinson@replacements.com 

 

 

mailto:glassguy1@yahoo.com
mailto:Doho_100@yahoo.com
http://www.daytonheiseyclub.org
mailto:CCVHSC@yahoo.com.
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MOUNDBUILDERS SECOND GENERATION 
Barbara &  Richard Bartlett 

Heisey Exclusively!    904-280-0450 
PO Box 1931, Ponte Vedra Beach, FL 32082 

Cell: 740-835-6939 
CLASYGLAS2 @AOL.COM 

DICK & MARILYN SMITH 
HEISEY Glass - Buy - Appraisals 
Shows - Mail Orders - Booth T63 

Anthony Drive Antique Mall 
NEWARK,  OH  43055 

740-258-3512 / HCA MEMBER 
prestonmom225@yahoo.com 

ALL HEISEY AUCTION 
Consignments Welcome 

Apple Tree Auction Center 
1625 W. Church Street 

Newark, OH 43055 • 740-344-4282 

 

CRYSTAL LADY 
1817 Vinton Street , Omaha, NE 68108 

Bill & Joann  Hagerty  & 
Marcie Hagerty Bergquist  

402-699-0422 
Specializing in Elegant Glass & Collectibles 

www.crystalladyantiques.com 

THE FLYING MAHER 
Michael Maher 

Servicing the Licking County area 
Paying Cash for Heisey Glass 

Heath, Ohio 43056 
740-644-1796 

TheFlyingMaher@yahoo.com 

MOONGLEAM ANTIQUES 
Heisey Glassware & American Art Pottery 

John Woytowicz  
70 Pleasant St., Gardiner, ME 04345 

207-592-0692   
hawthorn57@gmail.com 

 

MATILDA CHARLOTTE ANTIQUES, ETC. 
Buy and Selling Heisey 

Online at 
auctionohio.com/affiliates 

If possible, please email pictures of items for 
sale to: mcantiquesetc@yahoo.com 

The  
AMERICAN BELL ASSOCIATION 

INTERNATIONAL, Inc. 
7210 Bellbrook Drive 

San Antonio, TX  78227 

HEISEY HUNTERS 
William McKelvey 
BUY and SELL 

SHOWS and SHIP 
Phone: 419-564-5256 

OLD COLONY PUBLICATIONS 
Specializing in new and reprinted books  
about American glass, including Heisey,  

Fostoria and Cambridge. 
www.lulu.com/spotlight/oldcolonypub 

ADVERTISE YOUR  
BUSINESS 

IN THIS SPACE  
FOR ONLY $48.00 PER YEAR 

REALMS IN GLASS 
Roy Eggert 

Heisey • Custom Stained Glass 
9423  Saddlebrook Court  

Frederick, MD  21701 
240-361-8146 • royegg54@comcast.net 

HCA AUCTIONS 
We accept large consignments from  

members downsizing their collections. 
Go to:  www.HeiseyMuseum.org 

Under “auctions” for “accepting member  
glass collections” for more details 

HCA  AUCTIONS 
We accept large consignments from  

members downsizing their collections. 
Go to:  www.HeiseyMuseum.org 

Under “auctions” for “accepting member  
glass collections” for more details 
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