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An Introduction to Heisey’s Advertising to the Public—Part I 

From the Archives... 
David G. Malick  

A.H. Heisey & Company is well known to have been an innovator and leader in the glassmaking industry. In addi-
tion to introducing hundreds of new designs in glassware and numerous improvements to the glass production pro-
cess, Heisey also pioneered new ways to market their wares. Glass companies traditionally advertised in trade jour-
nals which were targeted towards merchants who would sell the glass to the public. Heisey was the first glass compa-
ny to mount a national advertising campaign directly targeting the buying public.  

The Research & Archives Committee recently reorganized and consolidated the original public advertisements held 
in the archives. All ads are sorted into archival folders with identification codes. They include spaces for ads for 
which we do not currently have originals. However, our online Heisey archives do contain scans of practically all of 
the known public ads.  They may be accessed at https://HeiseyMuseum.org/Archives. 

For convenience of organization, we can divide Heisey advertising into three main categories: 

Advertising to the Trade (1897-1957): Ads appeared 
in specialized publications that targeted business that 
sold glassware or used it in the operation of their busi-
nesses such as soda fountains. In addition to the typical 
glass-related publications such as Crockery & Glass 
Journal and China, Glass & Lamps, we find magazines 
like House Furnishing Review, Iron Age Hardware, 
Jewelers' Circular, and Confectioners Journal. 

Newspaper Advertising (1897-1957):  Heisey placed 
only a few ads in newspapers on their own. The vast 
majority of ads were placed by department, jewelry, and 
hardware stores that sold Heisey glassware. Some of 
these ads use Heisey content or company-supplied art. 
Many include general glassware and other items. The 
focus is usually on reputation, price and quality.  

China, Glass & Lamps—June 1899 

The Post-Crescent (Appleton, WI) December 2, 1927 

https://HeiseyMuseum.org/Archives
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Advertising to the Public 1911-1954 (or 1960): Ads 
appeared in well-known women’s magazines as well as 
more specialized publications. Over 380 different ads 
appeared in more than 900 placements in over 60 
publications. As there is always an exception to every 
attempt at categorization, there is a subset of public ads 
that appeared in targeted publications like the Amherst 
Graduates' Quarterly and the Newark High School Year-
book. Imperial continued Heisey advertising for a short 
period between 1959 and 1960 after they purchased the 
company under the name “Heisey by Imperial.” 

The top five publications include: 

• Ladies' Home Journal 
(108 placements between 1911 and 1948) 

• House Beautiful 
(85 placements between 1912 and 1954, 1959) 

• House and Garden 
(81 placements between 1912 and 1952, 1959) 

• Good Housekeeping 
(76 placements between 1911 and 1930) 

• Woman's Home Companion 
(53 placements between 1911 and 1929) 

Good Housekeeping—May 1917 

A.H. Heisey & Company was founded in Newark, Ohio in 1895. Production began in 
1896 with imitation cut glass patterns such as No. 1200 Cut Block and No. 1201 Fan-
dango. Twenty-five “Victorian” patterns were eventually produced and some remained 
in the line until around 1916. A few patterns were produced in the colors of Emerald, 
Opal, and Custard (Ivorina Verde). Decorations included ruby flashing, gold trim, 
painted designs, and a small amount of engravings. In these early years, Heisey’s 
products were typical of several other glass companies.  

In 1899, Heisey introduced No. 300 Peerless, their first Colonial-inspired pattern. 
Although they were not the first glass company to produce this style of glassware, they 
were the first to make a significant investment in this new design trend. Heisey issued 
over 70 such patterns during its existence. Some remained in production beyond the 
company’s closing in 1957. Trade journals praised the new designs and the quality of 
the “pure fine crystal” that Heisey produced since the earlier busy imitation-cut 
patterns could no longer be relied upon to hide imperfections in the glass.   

In 1901, Heisey introduced their famous Diamond H trademark to easily identify their 
wares and serve as a hallmark of the highest quality.  Early public ads prominently 
featured the trademark which Heisey intended to appear on all items, either moulded 
in the glass or on an attached label. 

No. 1200 Cut Block finger 
bowl with engraving 

No. 300 Peerless punch 
bowl and stand 
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Advertising to the Public: 1911-1916 

The February 9, 1911 issue of Printer’s Ink included the following notice: 

The Cleveland office of J. Walter Thompson Company is sending out orders for the A. H. 
Heisey Company, Newark, Ohio, advertising Diamond “H” table glassware. This is the first time a glass 
manufacturer has undertaken national advertising for table glassware. The Heisey Company contemplate 
quite an extensive campaign to popularize their Diamond “H” brand.      

During this initial period of public advertising, 98 different ads appeared in 396 placements in 36 publications. 

The themes of the ads focus on Colonial style, quality, durability, value, suitability for formal dining as well as everyday 
use, the large variety of available items, the Diamond H as the hallmark of quality, the limited availability of mail order, 
and the promotion of the Table Glass and How to Use It booklet.  

The first public ad appeared in April 1911. It extols 
the timeless charm of Colonial glassware, the 

high quality of the product, and its affordability.  

This ad appeared in January/February 1912. It exhibits the 
large variety of available items and claims they are the 
lowest priced when factoring in quality and durability.  

This ad appeared in December 
1911, and features a free booklet 
created to promote the variety 
and usefulness of Heisey glass. 
It reinforces the selling points 
of quality, durability and afford-
ability. This is the first of many 
promotional brochures Heisey 
created to help sell their glass. 
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This ad appeared in September 
1913. It cleverly shows how to 
confirm the quality of the glass 
by looking for the Heisey 
Diamond H hallmark on every 
piece.  

The ad below appeared in February/
March 1914. It brings the beauty of 
Colonial glassware, in the form of a 
candlestick, into the 20th century 
by modifying it to be an electric 
lamp. The ad also provides an 
example of the option to obtain the 
item by mail order if the customer 
cannot find it at a local store. This 
feature was included in several ads 
between 1914 and 1917. It helped 
build demand for Heisey products 
and establish Heisey as a favored 
supplier with businesses that sold 
quality glassware.   

This ad appeared in October/
November 1914. It illustrates 
one of the many innovative 
items Heisey designed during 
this period to increase demand 
and sales. These included dice 
sugar and creamer sets, loaf 
sugar trays, biscuit trays, and 
sanitary syrup jugs, to name a 
few. 

To be continued in the next issue... 




