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LETTERS, WE GET LETTERS . . . .

Heisey Museum Volunteers & Staff:

On behalf of the Greater Cincinnati Glass & Pot-
tery Collectors, I want to thank you all - and es-
pecially, Mary McWilliams, for a most enjoyable and
informative tour of the Heisey Glass Museum, Satur-
day, May 13. It was a first trip to the museum for
many of us. We were most impressed with the beauti-
ful setting and displays of all types of Heisey
glass. Our tour guide was very gracious in giving
of her time and knowledge of Heisey glass to answer
our many questions and guide us through room after
room of Tovely glass displays.

Please accept our sincere thanks,

Sincerely, Connie Rogers, Corresponding Secretary

QUESTIONS AND ANSWERS . . . .

Q, Enclosed is a picture of a piece of Heisey.
Could you tell me something about it?

R. S. - Missouri

A, The item pictured is .an Antique Blue covered
candy box in the 1519 Waverly pattern by the
Imperial Glass Corporation. They made the jar
in Crystal 9/1/57 - 1/1/64 and the Antique
Blue, Verde (green) and Sunshine Yellow, all in
1974. 1t was also made in Caramel slag from
1966 - 1972. Most of these have the Heisey
mark.

Imperial went out of business in 1984 and Hei-
sey Collectors of America, Inc. bought all the
moulds, except 01d Williamsburg, and brought
them back to Newark. So, this glass is also
collectible and will be more so as time goes on.

The following 3 items were made in Caramel Slag
from 1966 to 1972. Sometimes they are marked
with the Diamond H.

Oval comport
Footed jar & cover (seahorse handle)
Covered candy

The candy box referred to in the question
is the one on the left. L.R.



FROM YOUR PRESIDENT . . . .

Dear HCA Members,

As I write, the Convention is two weeks away.
However, it will be history when you receive this

issue; another enjoyable and successful Convention.

A complete report will appear in the August issue
of the Heisey News.

An order has been placed for the second compu-
ter to be used in recording the information con-
tained in the archival material. In addition, it
will be used in book publishing and can also be
used in publishing the Heisey News.

Talking with our Archivist, Neila Bredehoft,
recently, she suggested a project she would like
to see interested individuals or study clubs under-
take. A number of etching plates were acquired in
the mould purchase, some of which apparently were
never used in production. The plates need to be
"cleaned" so that rubbings can be taken from them
for study, and photographed. This would then be-
come a source for new information for the club
members through the Heisey News. I would suggest
that interested individuals or study clubs contact
Neila at the HCA office.

A friendly reminder, don't forget the Endowment
Fund. It's growing, but slowly. It is our Club
Insurance Policy for the future.

Happy Collecting,

fork- ansy

TABLE TALKS

Because of lack of time I have included two
four page "Table Talks" in this issue. Heisey
put these out for several years to the trade and
we find them interesting. We have featured a few
of these in the past and now, since we have all
the issues that were printed, we'll be using more
of them. I hope you enjoy them.

I think you will find the ball vases interest-
ing and am sure you would Tike to find engraved
vases at these prices.

L.R. - Editor

ABOUT THE COVER -

The engraving is from the top center of a fab-
ulous display case which was reverse cut on 17
sections of mirrors by one of A. H. Heisey's most
famous employees, Emil Krall.

Emil Krall was a native of Austria-Hungary and
was a cutter and engraver in the Court of Emperor
Franz-Joseph. He allegedly spent at least 600 hours
gutting this cabinet. Note the detail of the Gal-

eon.

The case itself was used as a frame for Presi-
dential nominee Alfred Landon's picture at the
1936 Republican National Convention held in Cleve-
land, Ohio. Later the case was shipped and dis-
played by the Heisey Company at the leading depart-
ment stores and glass conventions of the U.S.A.

FROM THE DESK OF THE EDITOR . . . .

As I write this on June 5, it is a beautiful
cool day but it was only 49 degrees when we got up
this morning. Last week we had temperatures up to
89 degrees. Ohio weather is never predictable.

We are busily preparing for the convention
next week. Mary McWilliams and Bob and Phyllis
McClain decorated the museum last week when it was
very hot. We now have to explain to all of our
visitors that we aren't crazy and they seem to enjoy
the Christmas atmosphere as much as we do.

When you receive this newsletter the convention
will be a thing of the past and we will be getting
back to normal - or as close to that as we ever get
here.

We had some new items made for the gift shop
and they are included on the updated listing featur-
ed in the back of this issue. Some of the Teal Blue
items may be sold out after convention but they are
not a limited edition so we can reorder more from
Fenton. Al1 of these items are very nice including
the bunnies in Ruby, made by Viking. (See pages 20,
21, 22 and 23 for an update on our list of items for
sale here.)

We have had many bus tours this spring, for the
most part from the northern part of Ohio. It is very
interesting to hear all of the nice remarks and the
"oohs" and "ahs" of surprise. Most people do not
realize what we have here but many, many visitors
tell us that ours is the finest of any of the smaller
glass museums in the country. We hope that all of
you can make a trip here sometime. Aside from beau-
tiful glass, we have fine antique furniture,

Neila Bredehoft is delighted to have the new
computer which arrived today. It can be used for
writing books, newsletters, etc. Perhaps our long-
awaited cutting book will, at last, be finished.
Tom, Neila and I did the research years ago but find-
ing time to finish it, or to be able to afford to do
it, seemed impossible. Now, she'll be able to fur-
nish the printer with camera-ready material which
will shorten the time considerably and it will look
much more professional than our etching book.

Those of you who do not have the reprint of the
Etching book should order it. As you know, it comes
complete with an addendum which has updates on many
of the etchings, plus several not known when the book
was first printed.

On a sad note, we have lost two more HCA mem-
bers in the last two weeks.

John Goodin, 46, of Flint, Michigan, son of
Mrs. Alice Goodin of Newark, Ohio, died last week
after a long battle with cancer. Both Alice and
her son, were longtime supporters of our gift shop,
buying every new thing that came along.

Tom Carr of Chambersburg, Pennsylvania, who,
along with his wife, Gloria, had intended to set up
at our antique show this year,died suddenly.

The Carr's are always at the All-Heisey Show
in Silver Springs, Maryland, in March.

Our heartfelt sympathy goes out to the families
of both of these dedicated members.

;ﬁzru,ngg | o D -



diamonds are forever ., . . .

As I was recalling last month Salem and Marble-
head were very different. On one side was the sol-
emn, scrupulous Puritans who had come to the New
World to practice their religion free from church
and state and to carry the Gospel to the Indians.
Their knowledge of religion, law, farming and handi-
craft, outweighed experience in fishing and trading
necessary to produce profits awaited by London in-
vestors. On the other side of the boundary was a
fishing station inhabitated by hardy, plebian colo-
nists capable of producing the huge supply of fish
needed for the Colonies and trade. They wanted free-
dom of the seas. Hardships were many, they had only
the clothes brought from England, and they lived in
caves and wigwams warmed by fires of green wood. Be-
cause the forest was dense it hid the enemy and wol-
ves - the fishermen cut it back using the wood for
fuel, boats, fish fences and houses. To give light
at night a small lamp burning fish oil or animal fat
was used. In 1634 Lobsters (a delicacy today) were
not eaten but used as bait by both the Indian and
the Colonist. The lowly Clam, on the other hand,
saved many a family from hunger and was "The Treasure
hid in the Sands".

Speaking of treasures, this month I received a
nice letter from a couple of avid collectors who are
new to my column, "The Texas Tornatos". This is just
part of the things told to me that were found in "
The Lone Star State". Eight 1183 Revere 8" plates;
seven 3368 Albemarle sodas, six goblets, six saucer
champagnes and seven wines. This, in itself, is very
nice - thirty-four pieces,but the best part is yet
to come, all were engraved with a Krall design. I
call that quite a regal discovery, to say the very
least.

From the Constitution State (conn) "Two Guys" re-
count the following: 1503 Crystolite handled nut
dish; 331 Colonial Panel Crystal cruet; 500 Mari-
gold basket and a #2 01d Williamsburg 7" candlestick.

Some time ago I received a letter with pictures
enclosed asking me to identify the size of a 465 Re-
cessed Panel candy jar. It was a lovely piece with
a 3/4" wide cranberry band plus a generous %" gold
encrusted band above the cranberry band. On the cov-
er was also a band of color plus the top of the cover
(finial) was also gold. Here is a good rule of thumb
for measuring the 465 Recessed Panel candy jars. You
measure without the 1ids. One-fourth pound is 4% in-
ches in height; one-half pound is 5 3/4 inches; one
pound is 6 7/8 inches; three pounds is 8% inches;
five pounds is 10 1/8 inch; eight pound is 11 3/4
inches. (These sizes may vary a little).

"The Friendly Fox" came out of her den this
spring and went on a long awaited sojourn to "Heisey
Hunt", Even though sleepy-eyed from a long winter
the hunt was fruitful: 393 Narrow Flute custard;
1503 Crystolite 4" shell ashtray; 113 Mars candle-
stick in Flamingo.

From the land of Lincoln (I11) "The Inquisitive
Neophyte" informed me of a couple more things. His
favorite find was two (2) 1425 Victorian 10 oz foot-
ed tumblers, these were acquired for less than a
movie ticket. Also purchased was a pair of 136 Tri-
plex candlesticks in Sahara. It is so nice to hear
from a new and enthusiastic collector - please write
again to let me know what exciting treasures have
been placed in your hutch or on your table.

"The Gator Guy and Gal" beat out some very stiff
competition by scooping up a set of 49 Yorkshire
salt & peppers in that elusive but beautiful Haw-
thorne.

"The Farmer" is always ready and willing to give
us information on where he finds all those terrific
pieces of Heisey, and this month is no different.

He jumped into the truck one bright clear morning,
Just as dawn was breaking, and drove exactly one-
half the distance between where he catches his trout
and where he picks his blueberries - now that can't
be much clearer, can it? And, behold, here is the
short and the long of his finds: one 1205 Fancy
Loop Emerald toothpick with excellent gold; four
#17 Classic 16" candelabra with bobeches and "A"
prisms. Now, two are nicely marked and two have no
visible markings. Guess I'11 have to try and find
t?at place, should be easy, the directions are quite
clear,

As for "Yours Truly" I can report finding a 1401
Empress 4 oz oil w/#83 stopper in fantastic condi-
tion and in Sahara. Plus, in among some kitchen uten-
sils in a yard sale, I found two things I couldn't re-
sist; #1488 Kohinoor bridge ashtray (Crystal), and
also there, covered with grease, was the 1ittle 01d
Sandwich 1404 individual ashtray. It was most likely
a case of "let's have a yard sale and clean out all
the kitchen drawers - who needs it anyway?" Well, I
did and they were purchased for the price of a candy
bar.

"The Cardinal" was so agog the other day that he
could hardly keep from singing when he acquired a 9
0z #5072 Rose stem goblet with the 515 Heisey Rose

etch; plus, wonders of wonders, another piece of
Amber. This time the 353 Medium Flat Panel footed
soda. Ummm rather nice!!

When I started this article I reported a "Treas-
ure" so let's finish this month's column with another
"treasure". It's the judge, "Judge Roy Bean" to be
exact. If there isn't a case coming up before him
he gets jumpy and goes out scouting up prisoners for
his cabinet. This time he managed to place behind
lock and key several items of great importance to
the "Heisey World": 1255 Pineapple & Fan Emerald
toothpick; three (3) 1776 Kalonyal sherbets and on
the Most Wanted List was the 1540 Lariat 3-1ite can-
dleblock.

Convention is behind us for another year, and
again, as always, "the best ever". Thanks to all of

you who made yourself known to me this year. While
I am at the Display it is so pleasant to see and talk
to my old friends and to meet so many new faces. Al-
ready looking forward to next year!
There are so many of you that I haven't heard
continued on next page



continued from preceding page - diamonds are forever

from in a long while, please write and let me know
how things are and what "treasures" you have dug up
in your travels. It is really exciting to receive
your letters, and remembir, this ;s wha: this c01{1
umn is all about, "your finds". nput from you a
is greatly needed and appreciated.
Happy Hunting this summer and may you find many
good things to report to me!
"Among the legends sung or said
along our rocky shore
The wishing bridge of Marblehead
may well be sung once more"
Peace,
Janet Caswell

CLUB NOTES . . . .
GATEWAY HCC OF PITTSBURGH

By Margaret Reed

On Saturday afternoon, May 6, the Gateway
Heisey Collectors Club met at the home of Joanne and
Earl Autenreith. To get to their home we all cross-
ed some of the many bridges that are located in the
Pittsburgh area. Pittsburgh, Pennsylvania, is often
called the City of Bridges, claiming more than 700
bridges within the city limits. Many of these
bridges cross the three rivers of Pittsburgh but some
are over valleys and streams. Because we are situa-
ted in the foothills of the Appalachian Mountains we
have rugged terrain with many hills that are connect-
ed by our bridges. Since the Autenreiths live in
Beaver County adjacent to Allegheny County wherein
Pittsburgh is located, it is of interest to note
that in those two counties plus Washington, Westmore-
land, and Fayette Counties, that also border on Al-
legheny County, we boast of having more than 1600
bridges.

Joanne and Earl greeted us and fortified us with
delicious snacks and punch to sustain us after our
trip over hills, valleys and bridges.

President Harry Freier opened the business meet-
ing with a call for the Secretary's minutes and re-
ports of the standing committees. We quickly moved
on to a discussion of plans and preparation for our
display at the Heisey Convention.

The 1ist of nominees for the Board of Direc-
tors of the National Club was presented and at our
June meeting we will choose our candidates. As al-
ways, we will have a hard time choosing from the fine
slate of candidates presented by the Nominating Com-
mittee.

At the conclusion of the business meeting Joan
and Earl presented a most interesting and thought-
provoking program during which there was great mem-
bership participation. The topic discussed was "In-
fluences that led to various Heisey patterns". There
was a large display of glass from other companies as
well as many Heisey patterns for comparison. Some of
the influences discussed were cut glass, old Colonial
patterns, art nouveau, art deco, the arts and crafts
movement of the 1860's, Greek Revival, and the influ-
ence of other glass companies such as Duncan, Fry
and McKee, all glass companies in the Pittsburgh
vicinity.

Between the program and Show and Tell, we all
took time out to watch the Kentucky Derby and each of
us cheered for his or her favorite horse. It was an
added attraction that we all enjoyed.

Show and Tell brought out very interesting pie-
ces in Queen Ann, Crystolite, Whirlpool, Waverly and
Punty and Diamond Point.

Our meeting concluded with a delicious dinner by
our host and hostess that was topped off by mouth wat-
ering homemade strawberry short cake,

VIRGINIA HEISEY CLUB
By Becky Eshbach

The May, 1989, meeting of the Virginia Heisey
Club was held at the home of Charles and Jessie Hop-
kins in Hampton, Virginia. There were 16 members
present inc?uding several members that had been unable
to attend meetings for some time.

The Club received good news when it was announced
that George Fallows, a valued member, is doing great
following his triple bypass surgery,

Following the business meeting a silent auction
was held for various items donated by members. The
money raised will be added to the club's donation to
be sent to HCA at convention.

A great many finds were shared by the membership
and refreshments were enjoyed by all.

Reprinted from Crockery and Glass Journal,
, 1938 - 1170 Broadway, New York

A. H. HEISEY & CO., NEWARK, OHIO

November, 1938

left - No. 1503 One-lite
Candle Lamp with 12
inch Hurricane Globe,
Cutting No. 917 Sara-
sota.

right - 1503 one-lite
Hurricane Block with
4061 12" Hurricane
Globe, plain.




WILL THE REAL HEISEY STAND UP
By Joe Lokay

Many companies made glassware in colonial style
patterns. During Identification Breakfast at the
HCA annual convention, the panel has said - We can-
not determine if this item is Heisey or not as
other companies made similar colonial patterns.

I have prepared an example to illustrate this
point. MNote the picture of the two sherbets with
this article. Which one is Heisey? Both have (1)

a plain band around the top, (2) six panels with an
arch at the top of each panel, (3) a short stem with
a knob in it, and (4) a round plain base. The sher-
bet in the #300 Peerless pattern has a short stem
with a knob. Maybe it is a Heisey piece in the
Peerless pattern. The Westmoreland 1912 catalog
shows a #851 sherbet that also looks like this.
Which is which? Copies of the Westmoreland catalog
are for sale at the Heisey museum.

The one on the right is the picture of the Hei-
sey sherbet from catalog #75 and the one on the
left is the picture from the Westmoreland catalog.
The Heisey one is usually marked, but I cannot say
it is always marked. What if you find the Westmore-
land sherbet; is it unmarked Heisey? 1 have seen
this sherbet unmarked in pink color. Who made jt?

I have a small pitcher with a Westmoreland key-
stone mark that looks exactly like the Heisey #393
french dressing boat. However, there is one differ-
ence, the Heisey foot is round and the Westmoreland
foot is hexagon in shape. Easy to tell the differ-
ence when they are side by side. If you are not
familiar with Heisey's #393 Narrow Flute pattern,

you could easily be fooled at a flea market.
The Heisey mark is the best way to identify a
Heisey Colonial piece.

Ed. Note: Joe used to write articles for us nearly
every month. Now he is back. Me hope he con-
tinues to write. L.R.

No. 851 Sherbet
WESTMORELAND

REGISTERED

,...,.<H>....

No. 50181

No. 800—0 Oz CoLONIAL
BraLrow
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Colonial days, which contributed
@ so much to this country’s history,
* are being lived over again in the
style trend to hurricane lamps. Such lamps

now mark the hostess using them as being

an .lrbiter Df {ashiﬂﬂ.

These hurricane lamps are particularly
adapted as gifts because they betoken
gracious living with elegant hospitality,
and they will be a treasured possession

lhroughout the Vears.

Heisey presents three new lamps with a
popular price range. The No. 301 two-
light famp is a new departure. It gives all
the stvle which such lamps impart. with
the added ads antage of ha\'ing two |ighl‘.5.
The other two lamps have the tall globes
which are so much in demand. Don't fail
to send in an order right now so we can
take care of you in plenty of time for
c!ll’l.\{ll)ai 54!?5.

¢ seew JURRICANE LAMPS”
. Z% Wzﬁy é/ﬁ@/ﬂ/

No. 301 Two-light Hurricane
Lamp with No. 300 9-inch
engraved Globe and "A"
Prisms.

This engraving appeared

on Heisey globes from 1913
to at least 1940. It must
have been extremely popular.



Heisey and Duncan,

In the July 1975 issue of "Heisey
News", I presented a brief biograph-
ical sketch of Augustus H. Heisey,
1842 - 1922. In this article we will
take a closer look at Augustus Hei-
sey's rise to ownership of half of
the George Duncan & Sons Glass Com-
pany. The information is based on
the research I did over many weeks
into the deed records, will records
and court records of Allegheny Coun-
ty and Western Pennsylvania.

To get a better feel for the total
picture, I will start by going back
to the time of the formation of the
Ripley Glass Company. On October 28,
1865, Daniel C. Ripley (Senior),
Thomas Coffin, 1Ira Coffin, Jacob
Strickler, John Strickler and Nicho-
las Kunzler purchased from the Chris-
tian Ihmseh family for $9,000 the
land on which the Ripley Glass Com-
pany was started. The land was loca-
ted in the Borough of Birmingham,Pa.
on the block formed by Carson, Wash-
ington, Tenth (formerly McKee) and
Eleventh (formerly Grosvenor)Streets.
Birmingham later joined with the
City of Pittsburgh, Pa. and was then
called the South side (of Pitts-
burgh). Over a period of time, sev-
eral small 1lots were added to the
Ripley Glass Company land as the
plant expanded. Note that George
Duncan was not involved at this time
since his name was not listed in the
recorded deed.

On March 23, 1867,
Coffin

the Ripley Glass Company to D.C. Rip-
ley, Jacob and John Strickler, Nick-

olas Kunzler and George Duncan for

$10,430. The land wvalue was now

greater because it now contained a

built and operating glass manufact-

uring plant. George Duncan was now

a member of the firm of Ripley and

Company, owning a portion of the

firm.

Thomas
sold out their

and Ira
interest in

On February 12, 1869 Nickolas Kunz~-
ler sold out his interest for $4,650
and on October 1, 1870, the adminis-
trator for John Strickler (deceased)
sold out that interest in the Ripley
Glass Company for $6,000 to George
Duncan, D.c. Ripley and Jacob Strick-
ler.

Daniel C. Ripley
January 1871. The heirs to  his
share of the Ripley Glass Company
were his wife - Olive, son - Daniel,
Jr. and daughter - Abbie. For your
information, D. C. Ripley, Jr. was
later affiliated with the U.S. Glass
Company in the 1890's and was that
company's first President.

On April 12, 1873, Jacob Strickler
sold out for $8,500 and on January
29, 1874, the Ripley family sold out

(Senior) died in

for $30,466 to George Duncan. Now
George Duncan was the single and to-
tal owner of the Ripley Glass Co.

On April 1, 1874, George Duncan and
Agnes, his wife, sold to: their son,
James E. Duncan and to their daugh-
ter, Susan N. Heisey (wife of A. H.
Heisey), 25% interest each in the
glass factory and associated land
for "one dollar and natural love and
affection." Later deeds indicate
that the interest of Mrs. Heisey was
being handled by her husband Augus-
tus H. Heisey. At this time the firm
was renamed George Duncan & Sons.
The plant address was listed as
Tenth and Carson Streets.

Before we go further, let's back
track in time and look at, first, A.
H. Heisey and then, the other act-
ivities of George Duncan. In 1866-7,
A.H., Heisey joined the Ripley Glass
as a salesman. Augustus met Susan
Duncan and they were later married
on May ll, 1870. Their first son was
named after his grandfather, George
Duncan.

Prior to 1867, George Duncan was a
partner in the McKnight & Co., manu-
facturers of iron and steel. The
partnership was composed of the Mc~
Knight - Duncan Company and the Mc-
Knight Porter Company. George Duncan
was also involved*in the Cunningham
Glass Company. He sold out his in-

by Joseph D. Lokay

James E. Dun¢an and Augustus H, Hei-
sey on May 6, 1879 for $7,500. The
deed also pointed out that the other
one-half interest of the glass firm
was owned by James E. Duncan and Mrs
Heisey, the interest of said Mrs.
Heisey now being owned by A.H. Hei=-
sey.

Thus, from May 6, 1879 to July 21,
1891, the firm of George Duncan and
Sons was owned by James E. Duncan
and Augustus H. Heisey. I have not
found any evidence to indicate that
the firm ever had a name other then
George Duncan and Sons during the 12
year period.

Mrs. George Duncan did not sell her
share of the Duncan residence at
1501 Carson but, under court super-
vision, bought George Duncan's share
for $7,300 on April 24, 1879. A fin-
al court hearing was held on July 5,
1879 after which that portion of the
McKnight Company bankruptcy case re-
lated to George Duncan was closed.

In conclusion, one may prefer to

call this article the history of Geo-
rge Duncan because most of it-is

about him. However, I found that all

this information was helpful and nec-
essary to fellow and understand the

activities of A. H. Heisey.

terest in that glass company in a-
bout 1866,

The McKnight Company began to have
financial problems after Joseph Mc-
Knight died in 1872. On October 3,
1874, George Duncan and the other
partners in the McKnight Company fil-
ed for bankruptcy in the Western
Pennsylvania U.S. District Court. Be-
cause the company was a partnership,
the personal assets of the partners
could be,. and were, taken by the
court to help settle the liabilities
of the McKnight Company. The person-
al assets of George Duncan were list-
ed as equity in his house and lot on
the northest corner of Carson and
Fifteenth Streets (1501 Carson) in
the South Side area of Pittsburgh
and his one-half interest in the Geo-
rge Duncan and Sons Glass Plant. His
major liabilities were notes of
$20,400 to the Ripley heirs, of
93,500 to Jacob sStrickler, and of
$2,490 to Tom Coffin related to Dun-
can's previous purchase of their in-
terests in the glass plant.

George Duncan died on March 26, 1877
in Pittsburgh at the age of 65 be-
fore his bankruptcy case was settled.

Under court supervision, the undivid-

ed one-half interest of George Dun-
can, deceased, in the glass works of

George Duncan & Sons was sold to

7

Geo. Duncan & Sons,
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LASSWARE

A H. HEISEY 8 COMPANY, NEWARK, OHIO

March, 1927

Modern Mountain Resort Hotel
is Splendidly Appointed

SRR T T F AT ﬂ D,

The B.ﬂtery Park Hotl‘l, Ashe\'i”e, N. C.

This handsome structure is located on Battle Square, Ashe-
ville, N. C., and overlooks some wonderful scenery in the
southern Appalachians. The beautiful appointments of the
Battery Park include a distinguished service of Heisey’s
exquisite § Glassnare.

(AN
S P

OWN “in the land of the sky” is a famous moun-
tain resort, known far and wide for the sports and
other entertainment it offers twelve months of the
It is Asheville, N. C.

year.

At Asheville is a beautiful hostelry that expresses thor-
oughly the atmosphere of the city—the Battery Park Hotel.
It carries on the reputation and tradition of the old Battery
Park Hotel, which for over thirty years stood on the hill
now razed to make room for the modern building.

The new Battery Park Hotel represents an expenditure
of a million and a half dollars and under the guiding genius
of Dr. E. W. Grove, builder and owner, holds an enviable
place among the best hotels of the country.

Heisey's Glassware Used

The building commands fascinating views of the moun-
tains and river valley in all directions, as it stands at the
center of the Asheville plateau, surrounded by the Blue
Ridge and other ranges of the Appalachians. It isa modern
fire-proof structure, twelve stories high, of 220 rooms,
each with a private bath, all handsomely furnished.

On the roof are a spacious ball room and a charming
banquet hall. An orchestra of high talent is engaged the
year around to provide music for all occasions. In the
immediate vicinity are facilities for sports of every character
—golfing, tennis, swimming, riding and other recreational
activities.

The Battery Park caters to a discriminating clientele,
both tourist and commercial. Throughout the house the
service is of a high standard. Delicious foods agreeably
served make the attractive main dining room and coffee

shop popular.

Heisey's § Glassware is used on the tables, as a part of
the fine equipment which the management has furnished
for the comfort and convenience of its guests.

7
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Principal Heisey Offices

. J. Kennedy, 358 Fifth Ave. Bldg.. New York.
. 8. Redfield, 309 Heyworth Bldg., Chicago.

. S. Bokee, 122 W. Baltimore St., Baltimore.

. M. Bortz, 406 Vandam Bldg., Philadelphia.

. A. Granville, 111 Summer St., Boston.
ol &
. E.
=G
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Irwin, 716 Mississippi. Liberty, Mo.
Phillips, Fultonham, Ohio.
Nock, Elberton, Ga.
. S. Whipple, 1110 Edwards-Wildey Bldg., Los
Angeles.
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Spring Business

HE grand orchestra of the seasons will soon begin
to veer into the lighter harmony of spring.
Even now as we go to press, the sunshine seems warmer,
the bird notes sound cheerier and the air bears a tang of
new life.
These signs arc heralds of spring. And spring is a time

of increased activity in business as well as in nature.

The prophets are saying business will be good. There
15 every reason to believe they are nght.

This applies particularly to glassware for the table. It
It is becoming more popular as time proceeds.

A Good Year Ahead

You who sell glassware and we who make glassware are
looking ahead with confidence. Spring business will be
good. It should be as good as last year or better.

is popular.

Month by month Heisey's national advertising is per-
suasively, effectively at work to increase the popularity of
fine glassware. Your co-operation with this power will
benefit your sales.

There is an urge of spring in glassware. Its fascinating
colors and gleaming surfaces place it in harmony with the
season. Attractive displays will help you sell.

Plan now to make this spring a big one for you. Be
sure your stock is ample. If you are not already acquainted
with them, investigate the wide variety of patterns and
designs that Heisey has to offer in fine glassware.

And make your selling and advertising work to the
utmost advantage.

(]

Coming!
CgN an early issue of TABLE TALK a new color in

Heisey's Glassware will be announced. It is a delicate,

light, amethyst, unlike anything yet made by Heisey.
We believe that it will have a striking appeal and for this
reason the announcement should be of real interest to the
trade. Watch for it!

Glassware Gifts

LASSWARE is appropriate for gifts at all times
of the year.

Weddings, graduations, birthdays and other anniver-
saries, all are events when gifts of fine glassware are pre-
eminently in order. Christmas is not the only gift-giving
time.

To promote the gift idea throughout the year, Heisey
has a handsome booklet of 32 pages entitled "Gifts of
Glassware.” It stresses the thought of giving glassware
for various occasions.

A great many of
Together they
There are

It has an abundance of illustrations.
them show Heisey's Glassware in colors.
rcveal the broad scope of Heisey's productions.
also suggestions for setting the table.

This booklet is mailed in response to inquiries received
from the national advertising. This is of benefit to Heisey
dealers, since the booklet tells people about glassware, how
to use it and when to give it. Inquirers are also referred to
the Heisey dealer in their city.

Profusely Illustrated; Printed in Colors

Limited quantities of the booklet are available to stores
which can use it to good advantage. A copy handed out
judiciously now and then may lead to several sales. Write
for a copy if you have not seen it.

=2
A DISPLAY SUGGESTION

Single pieces as well as sets may suffer from their surroundings and
not be seen to the best advantage. The value of proper surroundings
is nowhere morc evident than in the Glassware Department.—
Lehmann-Kennard.

7
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C
Cullen ¥ Company. Incorporated. Knoxville.

Knoxville Shops Here
@ NE of the finest stores of the South is Charles C.
Tenn.
of china. glass, silver and other fine wares.

They carry

as well, equipment and supplies for hotels. restaurants and
Institutions.

A e P A L M o S Frl e il e,

Display of Heisey's @ Glassware, Chas. C. Cullen Co., Knoxville, Tenn.

Their connections are widespread in the territory they
serve in Knoxville and vicinity. Many merchants look
upon them as headquarters for choice stocks of china,
glass and crockery.

Old Established Firm

The high reputation of this company stretches back
to 1879 when the business was established by Curtis
Cullen.  Since the death of the founder and his part-
ners. the affairs of the firm have been admimistered
by Charles C. Cullen and his associates.  The regime
of the vounger Mr. Cullen, who is president and
general manager. dates from 1898, The office of
secretary and treasurer is held by D, Al. White.

Among the fine merchandise handled by Charles C.
Cullen ¥ Company is a representative stock of Heisey's
Glassware.  Due to 1ts popularity and high qualiry.
Cullen’s have been selling Heisey productions over a
considerable period of tme.

The Cullen Company thoroughly believe in the
valuc of display and always show an attractive assort-
mient ol lines they carry. in their windows. Above is
a photograph showing an effective display of Heisey's
Glassware which they recently arranged

They are importers. jobbers and rerailers

e el e St e e

Guests Like Fine Glassware

OCATED at Granville, Ohio, is the Granville Inn,
known as America’s finest exclusive hostelry, Nest-
ling among tree-clad hills of the Licking Valley,

with every advantage that quiet country surroundings offer,
the building is of charming architecture. In connection
with the Inn is a sporty nine-hole golf course.

In agreement with its character and
the standing of its guests, the Gran-
ville Inn is distinguished by fine ap-
pointments. For instance. the glass-
ware used consists of some of Heisey's
most exquisite creations, diamond
optic blown glass, with crystal tops
and Moon Gleam stems and handles.

The reaction of the guests towards
this glassware is interesting. Time
after time patrons express their ad-
miration of it to the management.
They inquire where they can obrtain
some like it for their own use and
often ask to buy or borrow a piece to
show their stores at home, to make
sure they will get the same thing.

Guests at the better hotels and
restaurants appreciate fine table serv-
ice  Quality glassware delights them.
Though the best glassware may cost
more. it pays in the long run, because
it adds an intangible charm to service
that pleases patrons, evokes their
favorable comments and aids in in-
ducing them to return. For this
reason, Heisey's Glassware is to be
found in a large number of public
dining rooms throughout the country.
This fact alone offers a good opportunity to salesmen and
jobbers of Heisey's Glassware.

The Exclusive Granville Inn, Granville, Ohio

=
&) / A =7
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Confidence-winning Policies

By E. G. NOCK

Southern Representative for Heisey
reached its present tremendous volume.

Y association with A. H. Heisey ¥ Company
dates back to 1909 and since that time I have
seen the business grow steadily. until it has
It has been very

gratifying to one who has been connected with the Com-
pany for so long to observe that the policy of its founder.

Heisey's ® Glassware is Carried by ]J. M. High Co., Atlanta

Col. A. H. Heisey, to make the finest
glassware at reasonable prices. has
been unreservedly carried on.

To make truly high grade glass-
ware has ever been foremost in the
thoughts of the Heisey management.
This has always been 1n evidence
through the changing trends of pop-
ular taste, with which Heisey's have
consistently aimed to keep more than
abreast.

Blazing the Way

When colored glassware became
the vogue, Heisey, together with other
American manufacturers, blazed the
way 1in its production. It is really
surprising that such rare beauty,
which genuinely appeals to our in-
stincts, and such high quality can be
made at the moderate prices that
prevail. It is the result of a perfectly
balanced production developed
through many years. We find genius
of workmanship and design reflected
in the charm of the finish and appear-
ance of these.glassware products.

Such a manufacturing program, I
believe. accounts most for the deep

-

confidence reposed in our Company by the trade. That
confidence is our greatest asset and we spare no means to
continue to merit it.

This confidence, the overwhelming public preference
for Heisey's Glassware, a steady increase in production
which makes low prices possible and our one-price policy,
have worked together to make 1926 by far the best year
in my territory. 1 am looking for 1927 to be a still better
year.

; considered to be a leading department store of
the South. It occupies a splendid position in

the estimation of its customers and has a large annual
volume in china and glassware. It is one of Atlanta's
best known retail houses.

==

Atlanta’s Big Store

HE J. M. High Company Atlanta, Ga., is

The china and glassware department of this store
is spacious. light and conveniently and attractively ar-
ranged. A wide variety of first-grade merchandise
is constantly on display here.

This store finds a large demand for Heisey's Glass-
ware, of which it stocks a considerable number of
patterns and designs. Its experience is, like that of
many other stores in Dixie. that fine glassware pro-
vides an enchanting background for the charm of
Southern hospitality.

=5
The mast successful establishments are the anes which do the

maost to please their patrons, by expediting and making more
pleasant the purchase of goods—Walter Dill Scott.

A Section of the Power Plant in the Heisey Factory.

This is a compressing plant which brings gas from Heisey's own gas field thirty miles away.
The factory is entirely operated by electricity, which is generated in the Heisey power plant.

1
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Michigan’s Famous Health Institution

— ctables and eggs, the institution has its own
farm of over 700 acres, with a fine herd of
more ‘than 200 Holstein cows and a flock of
chickens numbering about 10,000. Every
precaution is taken to have the food absolutely
clean and wholesome, for diet is an essential
part of the sanitarium's regimen.

The amount of food, material and supplies
used at the sanitarium is amazing. Here, for
instance, are some yearly figures: 130,814
loaves of bread; 63,816 dozen of eggs; 6,667
bushels of potatoes; 730,000 pints of milk;
88,750 pounds of butter; 15,000 tons of
coal; 48,000 pounds of vegetables.

Splendid Buildings

The main building is palatial in its reach.
It is six stories high and has over four acres

rT Battle Creek. Michigan. is an institution known  of floor space. The light and spacious lobby, with mas-

North Wing of Battle Creek Sanitarium

the world over for its unique and cffective meth-  sive pillars and handsome appointments, has an air of quiet
ods in the promotion of hcalth — the Battle (Continurd ‘on. Page 3)
Creek Sanitarium.

The extent o the equipment and
scope of operations of this famous
health resort are truly astonishing.
Each year 11.000 patients are cared
for. in addition to 4.000 guests
(friends and relatives of patients. and
others) who receive no treatment.
The daily average on the payroll is
1500 which includes doctors. nurses.
executives. clerks and other assistants.
The medical staff consists of 45 phy-
sicians. headed by Dr. John Harvey
Kellogg. who is internationally
known for his monumental work at

Battle Creck.

The beautiful sanitarium grounds
proper cover 30 acres. while the var-
ious buildings have a floor space of
15 acres. To insure an adequate and

R Attractive Dining Room in Main Building of Bartle Creek Sanitarium. Heisey's Q Glassware
constantly fresh supply of milk. veg- is Used on the Tables.

) -
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The May Company’s Glassware Department

HEglasswaredepartment
of the May Company of
Los Angeles, has reached

a high peak of working effective-
ness and holds a pre-eminent po-
sition in merchandising circlesdue
to the genius of its head, Harry
Koll, who is also intimately
known as ""King Koll of Los
Angeles.” He is ably assisted
by Charles Stokes who has full
charge of the arrangement of
stock, achieving beautiful effects,
especially in the displays of col-
ored glassware. The attractive
table of Heisey's Glassware
shown on another page is a fine
example of Mr. Stokes’ skill of
arrangement.

In a recent issue of “‘China,
Glass and Lamps,” W. H. Nich-
olas tells about the accomplishments of Mr. Koll in the
May Company. He says in part:

“Thirty-seven vears of experience on the part of the
head of the department, coupled with an expenditure of
some $30,000 for new and beauriful furnishings and a
more generous allotment of floor space certainly would lead
one to expect a china and glassware department of the first
magnitude. And most certainly do the china and glass-
ware department in the huge mercantile establishment of
the May Company in Los Angeles, Calif., live up to ex-
pectations.

“In the matter of china and glassware displays Los
Angeles certainly can cause visitors who are interested to
stand back amazed. The May Company's glassware de-
partment is wide in scope, in balance of merchandise, in
effectiveness of furnishings.

"In glassware they have a large display. Colored glass-
ware, of course, is leading just now, and in the main room
there is a host of it on display, in all lines, including tea
sets, comports, candlesticks, vases, etc. Stemware and
crystal are doing nicely, however, and are displayed at the
May Company in a large room with mirror backing on
the shelves.

“In addition to china and glassware, they also handle
a comprehensive and varied line of gift goods, one of the
principal items of which is imported bird and animal
figures.

“The department has especially commodious stock
rooms adjoining the display rooms and these are outfitted

Portion of Glassware Department at the May Company, Los Angeles

with hot and cold water, permitting easy washing of wares
prior to putting them on display.

““The sales force in the china and glassware department
at the May Company is a capabie one due to the efforts
made in thoroughly teaching them the stock and also in
making them think of the stock themselves.

"Every Wednesday morning a conference of the sales
force is held, at which all new merchandise is shown the
girls. How the ware is made. who makes it, and other
data is given to the girls. Each salesgirl is asked to bring
at least two pertinent questions about something carried
in stock. This serves three purposes. It.not only in-
forms the girl on a point on which she was in doubt and
also informs the other salesgirls on this point, about which
they, too, may not know but it causes each salesgirl to
think constantly about the merchandise throughout the
week in order to have two pertinent questions.

“'As another method of keeping up interest on the part
of the girls, a picnic for the department employes only is
held each year. Contests of various nature are held and
prizes of value given to the winners, and in general every-
one has a good time—certainly not an insignificant item
in building up of morale. And it is obvious that close
attention to the building of the spirit of co-operation
among the salespeople is not without its rewards.

“Taken as a whole this department is one of the most
outstanding ones in the entire store—something which,
sad to say, china and glassware departments do not always
attain. That the May Company have succeeded in build-
ing up such a department, is obvious to thz most casual
observer.”

13
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Suggestions to Sales People

(From "Glass and Glassware” by Helen M. Lehmann and Beulah E. Kennard)

The selling of glassware requires taste, intelligence and
imagination on the part of the salesperson. While its
beauty always attracts shoppers. the great variety of styles
and designs is confusing. Also most people fail to ap-
preciate the quality and suitability of glassware with the
same discrimination which they show in choosing clothing
and other practical articles.

A knowledge of the composition of glass, of the dif-
ference between lead glass and lime glass and of the reasons
for the greater cost of lead crystal, will often sell the more
expensive article. A few remarks regarding the manner in
which metallic oxides produce color by fusing or firing
make an interesting point; and even the ‘‘ringing'’ of a
crystal goblet with its silvery tone adds to the value and
actraction of the article,

The process of melting. fusing and forming glass is like
a fairy story to those who have not heard it. Blown
glass, for instance, has a new interest for customers when
they learn how it is made. Thus a knowledge of the
various processes of manufacturing the different kinds of

3o Lt ¥
Zo | Amh DA

AT,

e (T AV U RS SR SO

Table Set with Heisey's d} Glassware in the May Company. Los Angeles, Calif.

ware is an essential part of the commercial information of
the salesperson.

The salesman should understand the difference between
cut, semi-cut and pressed ware: acid polish. fire polish and
polishing on wheels.  Etching. engraving and carving
should also be understood. as well as the difference between
needle-ctching and plate-ctching.  The distinct character-
istics of various kinds of glass have greater meaning when
arguments can be based on definite information.

Tallk JTL

M ichigan’s Health Institution

(Continued from Page 1)

dignity, beauty and homelike atmosphere, which is charac-
teristic of the entire institution. Off the lobby is an alluring
tropical palm garden. Then there are medical offices, ad-
ministrative offices, treatment rooms, libraries, gymnasiums,
baths and 28 guest rooms.

The entire sixth floor is occupied by a large entertain-
ment room, an airy kitchen with modern equipment and
an attractively furnished dining room which seats almost
800 people. Sparkling glassware made by Heisey appears
on the tables. An average of 51.000 pieces of silver, glass
and china are washed daily at the institution.

Other buildings consist of the annex, of beautiful cob-
blestone construction, with 250 sleeping rooms; a spacious
hospital with all modern scientific conveniences and appli-
ances; the administration building, which houses the busi-
ness offices and the research and analytical laboratories;
dormitories for nurses and employees; a new power and
heating plant costing nearly a quarter of a million dollars;
the largest private laundry in the state turning out 800,000
pieces every four weeks; and 53 cottages.

The Battle Creek Sanitarium traces its descent back to
1866, when a group of Battle Creek men
started the Health Reform Institute. This
was superseded in 1876 when Dr. John
Harvey Kellogg, the son of one of the original
incorporators, was placed at the head and the
present institution inaugurated its system of
scientific management.

According to Dr. Kellogg. the aims of the
sanitarium are to aid the chronically sick to
recover health as far as possible; to teach
people how to keep well and to promote race
betterment through correct living by original
research and educational efforts. The insti-
tution is incorporated not for profit and all
funds and properties in excess of expenses are
used for further development along educa-
tional and medical lines.

“Our whole work here,”” says Dr. Kellogg,
"“is founded on physiology. We believe that,
if a man is sick and can be given clean water and clean
food. he will have the best chance to get well. If he is
well, these will give him a chance to stay so.

“A sick man is a broken down machine and, in order
te restore him to a reasonable functional efficiency, we
must remove as many handicaps as possible. One of our
central ideas is to teach people how to live. We do not
plan to keep people here until they are well, but until they
arc started on the right track. They can then complete
their cure at home and stay well by living correctly."”

AR
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The “Glory Hole”

Scene in the Heisey Factory.

CD‘:'A ')HEN you visit a glassware factory you will see

4

enlarged beehives.
white hot.

located here and there cupola-like structurcs
similar to the one illustrated above—sort of

Within them are raging flames, almost

Such a device the glassmakers picturesquely call a *‘glory
hole.”” It is in fact a little furnace and plays an important
part in the creation of glassware.

To a large extent glass is beautiful, because its smooth
surface has great brilliancy and sparkles in the light. When
it has been blown or molded into shape it has considerable
natural polish, but this needs to be heightened by additional
processes to bring out its full charm.

Especially is this true of pressed glass, the surface of
which is dulled when it comes into contact with the sides
of the metal molds, which chill the glass rather quickly.

In order to increase the luster, the piece is held for a
few moments in the intense flame of the “glory hole."
This is known as fire polishing. In operations that come
later in the glassmaking process, additional polishing is
done by acid and buffing wheels.

The “‘glory hole' is also used to aid in giving the
desired shape to some pieces or to restore pliability in
case a piece has cooled off too much to be easily worked,
particularly in producing blown ware.

The view given above shows a fire polishing operation
in the Heisey plants.

Fire Polishing Glassware in the “Glory Hole."”

T

Glassware Gleanings

What the Magazines Are Saying

A result of the widespread interest
in color is the growing vogue of col-
ored table glass. Glasses in solid color
are used, as well as combinations of
two colors. Glass of this kind is de-
lightful on a table otherwise devoid of
House and Garden.

[

Sparkling colored glassware is a
smart accessory for the dining table.

color.

Today there is a return to that vogue
of informality at the table. No longer
does custom recommend that the entire
dinner be served on an impressive array
of matching plates. China with prim
flower designs, formal white cloths and
napkins and conventional glassware are
being supplanted by the gayest kind
of table accessories.

Glassware, too, strives to escape the banal. Tumblers,
compotes, saiad and desseri plales gleam in amber or green,
red or blue.

Damask is becoming increasingly smart as a table
covering. Delineator.

(Even the farm papers reflect the widespread interest
today in glassware, as shown by this extract) : Time was
when only the clearest of crystal glass was accepted at the
dinner table, but now the vogue for colored glasses is
steadily increasing. Shimmering goblets, tumblers, bowls,
vases, dessert plates, compotes and candlesticks lend their
radiance to the table and add a note of pleasant variety.

The colors are soft and dainty or rich, deep and sparkling.
Dairy Farmer.

Principal Heisey Offices

. J. Kennedy, 358 Fifth Ave. Bldg., New York.

. S. Redfield, 309 Heyworth Bldg., Chicago.

. S. Bokee, 122 W. Baltimore St., Baltimore.

. M. Bortz, 406 Vandam Bldg., Philadelphia.

. A. Granville, 111 Summer St., Boston.

. C. Irwin, 716 Mississippi, Liberty, Mo.

. E. Phillips, Fultonham, Ohio.

. G. Nock, Elberton. Ga.

. S. Whipple, 1110 Edwards-Wildey Bldg.. Los
Angeles.
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Takes great pride in presenting

A. H. HEISEY & CO. ,-2’;..-(,.__.,/,/?57

P M=

FOUR NEW AND ATTRACTIVE COPPER WHEEL
ENGRAVINGS

by KRALL

which can be purchased in Crystal and the new Zircon Color Ball Vases

No. 2510

Robin in the Tree Engraving

No. 4085
No. 4085
No. 4085
No. 4085
No. 4085

3 in. Ball Vase
4 in. Ball Vase
6 in, Ball Yase
7 in. Ball Vase
9 in. Ball Vase

No. 4085 12 in. Ball Vase

No. 2509
Bird & Rose Engraving

No. 2511
Light House & Boat Engraving

(4045) wide Optic only............ $18.00 per dox.
(4045) wide or Saturn Optic......$24.00 per dox.
(4045) wide or Saturn Optic......$48.00 per dox.
(4045) wide or Saturn Optic......$72.00 per dox.
(4045) wide or Saturn Optic....$132.00 per dozx.
(4045) wide Optic enly.......... $200.00 per dox.

Less Regular Discount

Lo = = e ———— = ——— ——— ~————
A. H HEISEY & CO, 0 NEWARK, OHIO
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J & T ANTIQUES PH:

P.0. BOX 933

STURBRIDGE, MA 01566 = MARKED
150 Banded Flute punch bowl base* . . . $ 40.
433 Greek Key Salt Shaker . . . . . . . . 65.
1252 Twist 6" 2-handled cheese p]ates‘(7) ea 12.
339 Continental spooner* 2t 5 65.
1401 Empress 8" plates*, Tanger1ne {3) ea 125,
1404 01d Sandwich % gal ice lip jug* 125.
1428 Warwick 7" Horn of Plenty vase*, Cobalt 325.
1495 Fern 3-compartment relish* ., ., . . . 40.
1495 Fern 13" torte plate 35.
1503 Crystolite covered shell candy 45
1519 Waverly seahorse footed bowl* , . 150.
4225 Rooster Head 1 quart cocktail shaker 65.
1590 Zodiac by Imperial 5 oz glasses (sticker
and marked) set of 4 P s BIE A 38
Imperial Slag compote (sticker and marked)
Not a Heisey pattern 25.
Imperial Slag bowl, Rose pattern (sticker and
marked) Not a Heisey pattern A 45,

=

508-347-5424
UPS & INS EXTRA

00
00
00
00
00
00

00

.00

00

00

.00

00

00

ok ok ok ok k ok kok ok K K ok ok ok ok okk khok ok koK ok

Classified Ads

WANTED:
Ruby (by Imperial).
Lake Road, Pontiac,

WANTED:

MI 48054.

1503 Crystolite Rosette candle holders in
Terry Cranston, 7789 Pontiac

423 Diamond Band,1200 Cut Block punch cups.

W. B. Gibbs, 1303 N. Sellars Mill Road, Burling-

ton, NC 27217. PH: 919-226-7669.
WANTED: Imperial Animals & Figurines.
P.0. Box 1115, Newark, Ohio 43055.
FOR SALE:

Empress dolphin footed candlesticks:
Flamingo, Sahara, Moongleam.
1989. SASE.

TX 77598.

Collector,

Signed Hejsey Lion-covered Trinket Box.
Alexandrite,
Bids close July 31,
Jean Bybee, 426 E1 Toro, Webster,

Now HUh s
Desioy I'aresT Noo 42200

439 Raised Loop
1911

HoTeEL CREAM

*

X ¥ ¥ X X X X ¥ ¥ ¥ X ¥ X X X X X ¥ ¥ X ¥ X X X X X X X ¥ F ¥ X X XX

*
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PH: 904-677-7415
UPS & INS INCLUDED
= MARKED

JIM GARTNER
4-FISHERMAN'S CIRCLE
APT. 1

ORMOND BEACH, FL 32174

1183 Revere 11b. cov'd candy, silver overlay-

stripe cut® ., .\ & aie i &% @ ¥ $165.00
1405 Ipswich 10 oz sodas* (4} - | 28.00
1519 Waverly 14" sand. p]ate w/center hdle 65.00
Rooster Vase . . . . . . . . . . . 85.00
Fighting Rooster* . . . 3 95.00
Mallards* (set of all three) i 495.00
ponkey* . « ¢ .« 0 e w6 ow s . 180.00
Plug Horse . . . . . . .. 115.00
SCOttY ¢ v . . e ee e s oa oW 80.00
Golt:Rearing . w: u + o « 0 5 @ 135.00
COlESEANATNG & w0 v o o 0w v v w 85.00
Sparrow . . . . . i e d =BG 65.00
Goose, Wings Up . . . . . . . . . . 65.00
Goose, Wings Half . . . . . . . . . 65.00
Goose, Wings Down . . . . . . . . . 395.00
Elephant, Large (one small mould smear)215.00
Elephant, Medium . . . . . . . . . 220.00
Elephant, Small . . . . . . . . .. 185.00
Giraffe, Head Back . . . . . . . . 140,00
Giraffe, Head Side . . . . . . . . 155.00
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IMPORTANT NOTICE!

ligﬁmﬁbeiﬂnmeaﬁaniy
all items in the line ﬁrmerly known as
the Neo. 1496 line will be designated as

No. 1503

Please mark your records accordingly
A. H. HEISEY & COMPANY, NEWARK, OHIO

When the first items in the Crystolite were
made the pattern was called 1496 Mahabar.

Very soon it was given the name and number
1503 Crystolite.
flyer put out concerning this change.

This is a copy of a little

4L=IN. NarPpY BHALLOW



TALL QAKS ANTIQUES PH: 219-696-0147
MIKE & BARB ROSENBERGER UPS & INS EXTRA
565 N. NICHOLS ST. H = MARKED
LOWELL, IN 46356

299 Toddy 6% 0z, H (4) . . . . . . .. ea $ 18.50
341% Puritan % gal jug, H B 85.00
359 Colonijal 2% oz low ftd sherbets, Hea 18.00
393 Narrow F]ute french dressing boat, H 30.00
407 Coarse Rib 9" celery w/metal ho]der,

Amber, H . . . . . . . . . . . . .. 65.00
433 Greek Key 7%" banana split, H, (6) ea  25.00
451 Crossline Flute 1 qt. jug, dated, H 85.00
468 Octagon w/Rim 12" celery, Flamingo, H 32.50
1401 Empress 7" oval compote, Sahara, H . 66.00
1401 Empress 13" relish, unknown cut . . 50.00
1485 Saturn mustard w/paddle 1id, H . . . 37.50
1503 Crystolite 3-1ite candleholder . . pr  60.00
1503 Crystolite jam jar w/ladle, H . . . 48.00
1503 Crystolite 5" vase (2), 1 H . . . ea 30.00
1503 Crystolite flared compote, H . . . . 27.50
1510 Symphone 1 oz cordial, Minuet Etch. 147.50
1519 Waverly 12" bowl, Rose Etch . . . . 75.00
1540 Lariat 5" mayo, silver overlay . . . 28.50
3350 Wabash ftd tumbler, Flamingo, H (4)ea 26.50
4091 Kimberly saucer champagne, Dolly Madison
Cut, H(12) . . o v o v v o o o & ea 35.00

LOOKING FOR "TUDOR", ALSO CRYS. & COLORED BASKETS.

* k% k% % % * k *k k %k k k * *x k k kK k k k k k kx & k% k %k

DONALD P. BEAN PH: 508-473-0561
36 HARDING STREET SHIPPING EXTRA
MILFORD, MA 01757 * = MARKED
1469 Ridgeleigh mustard*, cover & paddle $ 37.50
451 Cross Line Flute 5" vase* . . . . . 40.00
451 Cross Line Flute 5" jelly compote** 37.50
6 Vase w/threaded end for epergne* . 25.00
362 Syrup w/cover*, #693 Cutting . . . 55.00
1183 Revere marmalade & cover*, floral cut 25.00
1519 Waverly 6%" low footed comport, Heisey
ROSEELEH v » v o o oo 5 om0 i@ 42.00
150 Banded Flute saucer ft chamberst1ck 45.00
393 Narrow Flute ind sug* & cream* ., . set 35.00

STILL NEED COVER FOR LG 1205 POT POURRI JAR!

* k ko ko ok ok ok % k ok k k k k ok Kk k Kk Kk Kk k k k % Kk %
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L. A. MANESS PH: 804-798-1825
RT. 1, BOX 552 P & I RATE $3.00
ASHLAND, VA 23005 H = MARKED
300 Peerless 1 oz cordial, H (3) . . . ea $ 30.
300 Peerless low ftd sherbet, some H (8)ea  12.
341 Puritan 3 oz wine, H (4). . . . . . ea 22.
350 Pinwheel & Fan hair receiver w/metal
= | e 42.
417 noub1e Rib & Panel cov'd mustard, H . 38.
1170 Pleat & Panel 4 3/4" marmalade, Moun-
gleam, H . . . . . . . . .« v+« . 22
1184 Yeoman DO 8 oz goblet, Mnglm, H (5) ea  30.
1425 Victorian 4 oz claret, H (2) . . . ea 25.
1425 Victorian 3-comp 11" relish dish . . 40.

MASTERCARD/VISA WELCOME

00
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WILLEY'S ANTIQUES PH: 614-828-2557
11110 CANNON ROAD
FRAZEYSBURG, OHIO 43822

Over 2,000 pieces of Heisey for sale. Stemware
and dinnerware matching service. 'Lots of colors,
etchings and cuttings. Send want list and SASE.
Al11 Tletters answered if a SASE is enclosed.

SHOW DATES

We are coming your way with lots of beautiful
Heisey.

July 7, 8 Pheasant Run Rt. 64, St.
Resort Charles, IL

Aug. 13, 14 Fairgrounds Belleville, IL

Aug. 31 &

Sept. 1, 2, 3 Memorial Spartanburg, SC

Auditorium

Sept. 9, 10 Lakeland Civic Lakeland, FL

Center

See you at the shows,

Mildred & Harold Willey

* ok ok ok kK kK Kk kA Kk ok kK ok kK kK k k k k k k ok ok Kk k &

GLASS 'N' GLASS PH: 715-462-3753
VIRGINIA & ODELL JOHNSON # = MARKED
RT 1, BOX 1324 POSTAGE & HANDLING
HAYWARD, WI 54843 EXTRA
1235 Beaded Panel & Sunburst toothpick . . $ 75.00
1205 Fancy Loop toothpick . . . . . . . . 65.00
1255 Pineapple & Fan toothpick (gold on fan) 80.00
351 Priscilla toothpick* . . . . . . . . 35.00
300 Peerless toothpick . . . . . . . .. 30.00
1469 Ridgeleigh 2" sq candleholders. . . pr 35.00
310 Ring Band Custard toothpick (Souv. St.
Albans, VT) . . . . . . . .. 60.00
1295 Beaded Swag Custard Crys, go!d band
teim (2) . .. L. ... ea 16.00
352 Flat Panel sanitary crushed fruit jar,
2 qt., cover* , ., .« o« 225.00
1469 Ridgeleigh cone beverage bowI* 5 65.00
1235 Beaded Panel & Sunburst spooner, good
gold trim . . . . . . . . . . . . .. 50.00
1401 Empress Dolphin ftd ice bucket, bail 65.00
1252 Twist oil, Flamingo . . . . . S % § 55.00
1401 Empress cruet, Sahara . . . . . . . 125.00
429 plain Panel Recessed cruet, cut w/ cut
SEOPPeY <in s 56 o &l v ala WG e 50.00

429 Plain Panel Recessed cruet, #3 stpr¥ 35.00
5072 Rose stem, Heisey Rose Et sherbet (4)ea 28.00
5025 Tyrolean stem, Orchid Et 4 oz oyster

cocktail {3) v s v wie o s ¢ @ w ea 45.00
1170 Pleat & Panel 3 pt jug, 4-8 oz tumblers*,
Flamingo . . . . . . . . . . . . . 150.00

120 Overlapping Swirl cand]eh]dr, F]mngo pr 60.00



DEALERS DIRECTORY MAX. 5 LINES|12 MONTHS/$25.00

We staume no responsiblity for error In
For Changes in ads during the rl_lr.ﬁlull—lll.llprll_-.

these ads after the first printing — Editor

A.W. PARKER
Heisey & Pattern Glass
Shows or Appointment

Magalia, CA 859564
PH: (916) 873-2326

GLASS WITH CLASS
Lenore A Shelley, GGHCC
13386 Lincoln Avenue
San Jose, CA 95125
PH: (408) 286-8098

OLDE LOVED THINGS
900 Ridgewood Ave. {Holly Hill)
Daytona Beach, FL 32017
(804) 252-7960
Hours: Sat., Sun., & Mon., 10-4

ALL HEISEY AUCTION
Consignments Welcome
Apple Tree Auction Center
1616 W. Church, Newark, OH 43055
PH: (614) 344-9449

GREEN ACRES FARMS
Antiques, Crystal Glass & Collectibles
2678 Hazelton-Etna Rd., SW (S.R. 310-N)
Pataskala, UH 43062
Sat. or Sun. PM or call (614) 927-1882

“HEISEY"
PRICE COMPARISON GUIDE $13.00
B. Whaley 614.927-1557
300 International Dr.
Pataskala, Ohlo 43062

ALFA | CARRIAGE HOUSE ANTIQUES
Featuring Depression & Elegant Glassware
Al & Faye Maness
508 E. Cary Street
Richmond, VA 23219 PH: (804) 788-1630

H & R DIAMOND H
Helen & Robert Rarey
1450 White Ash Dr.
Columbus, OH 43204
PH: (B14) 279-0380 after 5:30

PARRETT'S ANTIQUES
Heisey
4994 Mapledale Rd. OR
1 215 Greenwood Ave.
ackson, Mich. 49201
PH: (517) 784 7319 OR (517) 783-3289

ANTIQUES - THE SHULTZES
206-208 East Main St.
Newmanstown, PA 17073
15 Miles West of Reading, PA
PH: (215) 589-28189

“HAPPINESS IS” - THE STULTZS
3106 Warren Court, Glen Allen, VA 23060
Shows and Mail Order
PH: (804) 262-1273
GLASS CIRCA 1890-1960

PATTON HOUSE
Heisey & Duncan Miller
Rocky’'s Mall, 1-81 & US 11
Weyer's Cave, VA 24486
PH: {703) 867-1181

C & J ANTIQUES
Cole & Jean Miesner
Box 45, 72 Whig 5t.

Newark Valley, NY 13811
PH: (607) 642-9905

HARRALSON'S HEISEY HUNTERS
Sponsor: S.W. MO's Antique Shows
78 Quality Dealers From 14 States
1989 Dates: Apr. 29-30 & Oct. 28-29
Info: 1426 W. Highland, Springfield, MO 65807
PH: (417) 883-2449

EAGLES REST ANTIQUES
Carl and Mary A, Evans
Heisey - China - Pottery, etc.
Shows or Appointment
PH: (614) 522-2035

GLASS RESTORATION
LeRoy Carter, Jr.
125 Maple Ave.
Utica, Ohio 43080
Phone 614-892-2775

HELEN & JIM KENNON
Heisey, Cambridge, Fostoria, Duncan,
Imperial, Fenton, Tiffin
P.O. Box 114 Brookville, OH 45308
PH: (513) 833-5406 SHOWS ONLY

R & L ANTIQUES-SAN FRANCISCO
Members of the Golden Gate Heisey Club
3690 Bodega Ave. Petaluma, CA 94952

PH: Petaluma (707) 762-2494

PH: San Francisco (415) 621-6693

CHARLES & MILDRED FISHER
Heisey, Degenhart, Imperial, Antiques,
Collectibles, General Line
991 Idlewilde, Newark, OH 43055
PH: (614) 522-5398

JJ MC KEE ANTIQUES
Pottery - Glassware - Collectibles
222 B West 75th St. Kansas City, MO 64114
Wed.-Sun. 10-5 PH: (816) 361-8719

THE WOODEN SHOE
Antiques & Collectibles
Jim & Sherl VanEs by Appt.
810 Elden, Herndon, VA 22070
PH: (703) 435-0045

DAVE'S ANTIQUES
Specializing in Heisey
Shows & Mail Order
1403 E. Knollwood St.
Tampa, Fl. 33604 (813) 237-5550

THE PURPLE PLACE
Featuring Heisey & Other Fine Glass
Martha & Harold Earp
1940 Suwanee, Ft. Myers, FL 33901
PH: (813) 936-1572 Anytime

SCHWAN'S ANTIQUES
SHOWS & MAILORDER
77 Lagos del Norte
Ft. Pierce, FL 34951
PH: (407) 461-5940

DIAMOND H PLUS
Mail Orders & Shows
George & Eileen Schamel
Rt. 3, Box 171, Boonsboro, MD 21713
PH: {301) 432-6285

J. & R. COLLECTIBLES
Shows, SASE, Mail Order list
June & Ray Lukasko
P.0. Box 1030, Newark, OH 43055
PH: (614) 344-9719

SHOW AND TELL ANTIQUES
Art, Cut, Helsey and Pattern Glass
1525 Morrow Ave., Waco, TX 76707
Tues-Sat 10:30-4:30 PH: (817) 752-5372
Also: Mail Order and Shows Member NADA

ETTELMAN'S DISCONTINUED
CHINA & CRYSTAL
HEISEY a SPECIALTY
P.O. Box 6491-HN Corpus Christi, TX 78411
PH: (512) 888-8391 Include SASE

MOSTLY HEISEY
Rhoda Curley
16 Clayton PL, Albany, NY 12208
Shop and Mail Order
PH: (518) 482-6272

HEISEY PUBLICATIONS
Box 102, Plymouth, Ohlo 44865
All Vogel Heisey Books I, I1, 1lI, IV
And Quarterly Newscasters available

FOREVER HEISEY
Jan & Norm Thran
Mail Order, Shows, Appraisal Service
1663 Londondale Pkwy., Newark, OH 43055
PH: (614) 344-5955

MOUND BUILDERS ANTIQUES
Heisey & Animals, General Antiques
Irene Rauck
1138 Moundview, Newark, OH 430585
PH: (614) 344-6043

WILLEY'S ANTIQUES & MUSEUM
Specializing in Heisey
11110 Cannon Rd., Frazeysburg, OH 43822
16 miles east of Newark, OH
PH: (614) 828-2557

GERT'S GLASS
Heisey & Duncan
Gertrude & Russell Swetnam
1926 Saratoga Dr., Adelphi, MD 20783
PH: (301) 434-5113

THE MUTED SWAN ANTIQUES
5486 Peachtree Rd., Chamblee, GA 30341
Heart of Chamblee Antique Row
Specializing in Heisey & Cambridge
Bill & Pat Miller PH: {404) 451-7620

JAMES S. HARRIS ANTIQUES/APPRAISALS
Box 672
Richmond, KY 40475-0672
PH:{606) 623-9100
Buying and Selling by Mall

GLASS ‘N' GLASS
Virginia & Odell Johnson
Rt. 1, Box 1324
Hayward, WI 54843
PH: (715) 462-3753

NANCY'S ANTIQUES
Heisey, Cambridge, Fostoria, Fenton
Mail Order 806 44th St. NW, Canton, OH 44709
216-492-2585. Shop Union Station Antiques
12622 Cleveland Ave., Uniontown, OH Daily

TALL OAKS ANTIQUES
565 N. Nichols St., Lowell, IN 46356
Elegant & Dep Glass Speclalizing In Heisey.
Shows - Mail Order - Shop - PH 219-696-0147
Mike & Barb Rosenberger
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EISEY REFERENCE PUBLICATIONS

THE HEISEY ANIMALS: By James McDermott. Pictures all 56 animals produced by Heisey,
states size of each animal and includes price guide . . . . . « . .« « « .+ « .« $ 4.95

THE HEISEY ANIMALS, ETC. BOOK II: By Robert Coyle, Lynne Bloch, and Art Hartman,

~Pictures items using the animal figure as stem, stopper, handle, flower frog,
ash tray, etc. With price guide . . ... . ... ...« . .. oo w e

HEISEY'S GLASSWARE OF DISTINCTION: By Mary Louise Burns. Includes price guide -
contains all major tableware patterns with pictures for easy jdentification . . $11.95

HEISEY GLASS IN COLOR, BOOK 2: By Loren and Virginia Yeakley. More than 750 jtems
pictured in color. Comprehensive discussion of each. With price guide . . . . $12.50

ENCYCLOPEDIA OF HEISEY GLASSWARE, ETCHINGS AND CARVINGS, SECOND PRINTING. Comes

with Addendum. By Ream and BredehoTt - 268 pages in all. Both books . . . . . $19.95

HEISEY CATALOG AND FACTORY PRICE LIST: By Antiques Research Publications. Catalog re-
print #33, dated June 1, 1956. Last catalog published by the company. Complete
listings of patterns offered by Heisey when they discontinued operations in 1957.% 8.50

CATALOG & PRICE LIST #32: Complete reprint of 1953 catalog with price guide. The

$ 4.95

best book on 1ate production . . . .+ + v v 4 4 4 e e e e e e s g8 wew  39.95
HEISEY'S CUT HANDMADE GLASSWARE: By Harold E. Willey. Reprint of old catalogs, show-
ing some of the many cuttings by Heisey, mostly on stemware, 147 pages . . . . $ 5.95

HEISEY BY IMPERIAL: By Newark Heisey Collectors Club - 2nd. Edition - Includes price
trends and color plate. Every piece of every pattern made by Imperial, until they
went into bankruptcy, is listed and priced in all colors used for the pattern . §$ 6.95

HEISEY GLASSWARE: By Heisey Collectors of America, Inc. - reprint of Catalog 76, the
1915 supplement to Catalog 75 - 58 pages - many items never shown in books or cata-
logs. Includes all the kerosene lamps and many electric lamps, with price guide $ 6.95

HEISEY TOOTHPICK HOLDERS: By Nancy and David Jones, published by HCA - complete in-
formation on all Heisey toothpick holders. Contains photographs of efch. Section
on confusing items and fakes, with price guide . . . . . . . . .. v e v .o . $4.95

HEISEY ORCHID ETCH: By Neila Bredehoft, published by HCA. Twenty-four page booklet
of Heisey's most popular etching - 230 pieces listed and dated individually. In-
cludes a history of the etching and many early ads. With updated price guide . §$ 4,95

ELEGANT GLASSWARE OF THE DEPRESSION ERA - Book III: By Gene Florence. Fostoria,
Cambridge, Heisey and others. Illustrated in full color with price guide . . . $19.95

HEISEY ROSE: By Neila Bredehoft, published by HCA - 24 page booklet - all known
pieces listed and dated. It includes history and many copies of ads. Comes with
PRice Qutde <. « 5 5 5 & ¢ & & o % e @ W o o N B B & € W W e (s om o o w5 e $ 4.95

HEISEY CANDLESTICKS, CANDELABRA AND LAMPS: By Tom Felt and Bob 0'Grady assisted by
Jack Metcalf. A definite survey of the history and manufacture of candlesticks and
other lighting devices made by A. H. Heisey & Co., 1896 - 1957 with over 350 illus-
trations of all known candlesticks, including 25 in full color - 436 pages . . $24.95

COMPLETE PRICE GUIDE FOR HEISEY CANDLESTICKS: . . . . . i E i S s wE e .8 $ 2.50

COLLECTORS GUIDE TO HEISEY'S GLASSWARE: By L. W. Promotions - excerpts from Heisey
Catalogs 75, 109, 212-17. Comes with a priceguide . . . . . . . . . . . . .. $17.95

HEISEY NEWS REFERENCE CATALOG: By Norma Schweighoefer. Complete 10 year index -
January, 1972, through December, 1981. Every item listed and cross indexed . . $ 5.00

WESTMORELAND SPECIALTY COMPANY: Reprint of 1912 Catalog. Several patterns shown.
Items easily confused with Heisey illustrated - includes candlesticks, toy sets,
etC- . L] * & = 3 = ® & & % = = = # ® % = ®w % & ® & ® = ®» ¥ ¥ s w® = = @ . - - . $ 6-95
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(the color years) By Neila

COLLECTORS ENCYCLOPEDIA OF HEISEY GLASS, 1925 - 1938:
Bredehoft for HCA. 408 pages - 32 pages of color. Over 1,000 pieces are illus-
ice guide

trated and priced in every color in which the item was made, New pr

bound in the book.. . . +. « « ¢« « &« o . . i B W & e am o i s e e ) e . « $24.95

HEISEY ON PARADE: By Sandra Stout. This book has ads found in magazines from 1892 .
................ 17.95

to 1957 and a1l of the Heisey patents. 284 pages
HEISEY'S LARIAT AND ATHENA PATTERNS: By Tom Felt with a price guide. 52 pates . $ 5.95

HEISEY'S CLASSIC RIDGELEIGH GLASSWARE: By Jim Jones and Vince Sparacio. Includes
ng, decorations, ads and

dates of production for each piece, complete item Tisti

several illustrations. Shows confusing items made by other companies and proposed
production FtEmMS . . « ¢ o ¢ s s s o e e e e e e b e e e e b se e m e e
FIELD GUIDE FOR HEISEY CANDLESTICKS: By HCA complied by Marv Jacob. Information
“from "Heisey candlesticks, Candelabra and Lamps" by Tom Felt and Bob 0'Grady. This
pocket guide is perfect for identifying Heisey candlesticks. Includes pictures,

heights, sizes, colors, number and name for each candlestick. For price guide see
FOLA: © o o o oo 65 % & 6 & B 16 605 o @ @ 00 5 % 6 w g % i e e e B S ) )07 8090 $ 1.95

EARLY DUNCAN GLASSWARE: By Neila Bredehoft, George Fogg and Frank Maloney. A complete
Duncan & Sons Co. of Pittsburg from 1874 to

and well illustrated history of the George
An excellent history of the company

1892. Includes color plate and photo section.
A. H. Heisey was associated with before establishing his own company. Includes a

price guide . . « « « « ¢ o o s e e e e s e s e s e s s s e e e e s e e
GEORGE DUNCAN & SONS: Reprint of their 1890 catalog - their last . . . . « + « &«
HEISEY'S DEEP PLATE ETCHING & CARVING: By Harold Willey. 39 pages with price.guide $ 6.95
HEISEY'S DEEP PLATE ETCHING & CARVING ~PRICE GUIDE OMLY:. » « 5 5 o o & % 5 o # & $ 2.50
VICTORIAN NOVELTIES & FIGURALS - GEORGE DUNCAN & SONS: by Tom and Neila Bredehoft.

BZ pages, With price GUIdE . . . . « - + « « « « + o o o o s o o o s = o ¢ o o o= $°5.95

HEISEY'S GIFT GALLERY

5.95

BLACK AND WHITE POST CARDS: Heisey Factor i
: y (outside) minimum ord for . .

COLOR POST CARDS: Museum (outside) minimum order 4 for . . . . ?r'l? .OT . g i.gg
SOUVENTIR PENS: National Heisey Glass Museum - 3 for . . . . . . . A $ 1.00
LEADED GLASS DIAMOND H WINDOW ORNAMENT: With hanger . . . . .. ... ... $ 7.50
HALF SIZE HORSEHEAD PAPERWEIGHT: Souvenir item, all fro ; '

_ : . sted. Crystal (1984),
(1985), Ruby (1986), Light Blue (1987). Marked HCA and dated . ? i f 3 .).eggga;§5 00
BACK ISSUES OF HEISEY NEWS: By the Volume. Volu .
3 . mes VIII, IX, X, XI,
XV, XVI and XVIT (12 issues each year) ., . .. .. .. : ? a b .X¥ .X¥I: we, XIg’Q 00
MADONNA: By Fenton marked HCA '87 - French Opalescent . . . . . . « v + « . . $21.50
gi iengon marteg :Eﬁ '89 - Teal Blue - Clear . . . . . . v o v v v v .. $25'DO
enton marke '89 - Teal Blue - Frosted . . . . . . . . . . ... .
ELEPHANT HANDLED FAIRY TALE MUG: Imperial, marked ALIG, Crystal . . . . . . . . . %ES‘SS
Fenton, marked HCA '87 Copper Blue . . . . . .. $16:00
Fenton, marked HCA '88 Ruby . . . . . . . . . . . $16.00
Fenton, marked HCA '89 Teal Blue . .. .. ... $16.00
Viking, marked HCA '89 Ruby . . . . . R $16.00
g§¥éKsMad; gy ;mp?r1a1 - Marked IG - Milk Glass . ... . . . . . ... . $7 50
: Made by Imperial - Marked IG - Milk Glass - Head Up & Head Down . . each :
VICTORIAN GIRL BELL: Tangelo (orange) clear - made by Viking . o oo, & " .e?Ch §1%'gg
Ruby (red) clear - made by Viking . , . . . . ... .. .. . $11’00
Light green - clear - made by Imperial . . . . . . . . . . $11.00
Azure Blue - clear - made by Viking . . . . . . . . . . . . . $11.00
C!ematis (Alexandrite) - clear - made by Viking . . . . . . . $11.00
%11?CB{ cl?ar - made by ViKing « « + v v v 0w v, $11’00
ea ue (blue/green) - clear - made by Fenton . . . . . . . .
VICTORIAN GIRL BELL: Yellow - frosted - made by Imperial . . LafmEES 2%%’33
Light green - frosted - made by Imperial . . .. ... .. .. $12.00
Light blue - frosted - made by Imperial . . . . . . . . . . . $12.00
Tangelo (orange) - frosted - made by Viking . . . . . . . .. $12.00
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Ruby - frosted - made by Viking . . . . . . . . . . . . . o . . ... $12.
Azure blue - frosted - made by Viking . . . . . . . . C N 6N E s S $12.
Clematis (Alexandrite) - frosted - made by Viking . . . . . . P 1
Lilac - frosted - made by Viking . . . . . . . « .+ .+ o v o o . $12.
Teal (blue/green) frosted - made by Fenton . . . . . . . . . . . .. $12.
PLATE HANGERS: For cup plates to hang in a series, 4" brass - eagh ........ g i
6BfOr i & s o & ¥ & % ¥
PAIRPOINT CUP PLATE: Fandango Pitcher - Crystal . . . . . +« « « ¢ ¢ ¢ ¢ o ¢« o « & . $ 4.
VaseTine .« o.s s s « o % 0 % o 5 & % s » & $ 4.
PAIRPOINT CUP PLATE: Fandango Pitcher - Crystal - with 3 size scallop . . . . . . . $ 4.
PAIRPOINT CUP PLATE: Horse and Rider, Amber with double/single scallop . . . . .. $ 4.
PAIRPOINT CUP PLATE: Horse and Rider, Crystal with a 3 size scallop . . . . . . . . $ 4.
PAIRPOINT CUP PLATE: Heisey Museum, light green with double/single scallop . . . . $ 4.
PAIRPOINT CUP PLATE: #1 Wood Ducks, Royal Hickman Series, Crystal . . . . . . . . . $ 4.
PAIRPOINT CUP PLATE: #1 Wood Ducks, Royal Hickman Series, Copper Blue . . . . . . . $ 4.
WINGS-UP MALLARD: By Imperial Glass, Light Blue - clear . . . . . + + ¢« « +« « « . $13.
frosted « i + « 4 « ¢ ¢« v & & & $14.
WINGS-HALF MALLARD: By Imperial Glass, Light blue - clear . . . . . . . . . . . .. $13.
frosted . . . « v v« s 0 s $14.,
WINGS-DOWN MALLARD: By Imperial Glass, Light blue - frosted . . . . . . . . . . .. $14.
CYGNET: By Imperial Glass, Light Blue - clear . . . . . . . . . . « .« ¢« « o .. $10.
frosted v . ¢« ¢ 5.6 o o o v ¢ ¢ 5 4 8 & & & $11.
STANDING DUCKLING: By Imperial Glass, Sunshine Yellow - glear . . . . . . . . . .. $11.
frosted . . ¢« ¢« ¢« v & « « s $11.
FLOATING DUCKLING: By Imperial Glass, Sunshine Yellow - clear . . . . . . . . .. $11.
frosted . . .. ... .. $11.
MOTHER WOOD DUCK: By Imperial Glass, Sunshine Yellow - frosted . . . . . . . . . . $20.
#1435 HCA 10th. ANNIVERSARY ASH TRAY: Tally Ho Etch, Crystal . . . . . . . . .. $ 1.
FISH MATCH HOLDER: By Imperial, Sunshine Yellow, clear . . . . . . . . . . . . . . $ 9.
frosted . . . . . . . .. . ... $11.
FISH CANDLESTICK: By Imperial, Sunshine Yellow, clear . . . . . . . . « . . « . . $11.
frostad . . o e e @ e e e e $11.

YEOMAN TRIANGLE ASH TRAY: The only item ever made for HCA with the original Diamond
H mark, aTso marked HCA. Price reduced - clear . . . . . . « . . « « « . . each §$ 6.
BLACK TIGER PAPERWEIGHT: Made by Imperial, marked ALIG . . . . . . . . . . . . . . $25.
#33 TOY CANDLESTICK: By Imperial, marked ALIG, Crystal . . . . . . . . . . . each glo.
. Rose Pink . . . . . . . . . . each $13.

(A11 the colored candlesticks were made A

: el Sunshine Yellow . . . . . . . each $13.
by Imperial for HCA in limited numbers). Light Blue . » . . v o v . . each $13.
PRISMS: With' Gold 'oF STTVER WiPe = 8ER & & o & 5 v e a0 v e 0 a0 o e = o e g 0 oo $1.
SHORT FERRULE: To hold bobeche . . . . . . & & & & & o o i e e e e e e e e e e a $ 4.
PRISM PINS: Gold of Silver, 1 do2en postpaid « . e oo w0 oo o e e o @ 0 s o0 e e o0 ey 5 1.
#1401 EMPRESS 4%" PLATE: By Imperial, marked HCA - Victory Etch & "Moulds 1985" . § 2.
DIAMOND H ADVERTISING SIGN: By Viking - Cobalt, plain . . . . . . . . . . . . .. $22.
TroSEed! w s o 5l i 60 o0 & & 5 % $23.
CABOCHON ADVERTISING SIGN: By Viking - Light Amber, marked HCA '8 . . . . . . . . $20.
BABY ELEPHANT: By Fenton, French Opalescent dated '8 . . . . . . .. . .. ... $20.
MEDIUM ELEPHANT: By Fenton, French Opalescent dated '88 . . . . . . . . . . . .. $22.
DONKEY: By Fenton, French Opalescent dated '88 . . . . . . . . . . .+« . v+ . .. $20.

BUNNY - HEAD-UP AND HEAD-DOWN: Made by Dazelle-Viking marked HCA in Ruby . . . set $37.
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HEISEY COLLECTORS OF AMERICA, INC.

H.C.A.
PO BOX 4367

SALES
DEPT F

NEWARK, OH 43055

QUANTITY STOCK NO ITEM COLOR UNIT PRICE TOTAL

ORDER BY NUMBER AND NAME TOTAL
D1 SCOUNT

NAME 3 SUB TOTAL
ADDRESS: SALES TAX (Ohlo only)
CITY: STATE: ___ ZIP: (Enc.p?éggu'%ﬂa'sf-ﬁ
|PHONE: ¢ ) 108 SHIPPING
31 URE ; SHIPPING RATES GRAND TOTAL
BOOKS = 108 SHIPPING ONLY ~ $1.00 minimum.

MASTER CARD [  VISA [] e ALY MEAE MO 68 BACES TR

CREDIT CARD NUMBER:

10% DISCOUNT TO MEMBERS ONLY ON ORDERS OF $50.00
OR MORE. (EXCEPT OSCARS OR SPECIAL ITEMS)

MAKE CHECKS PAYABLE TO HCA, INC.

EXPIRATION DATE:

LO:

PAYABLE IN US FUNDS ONLY
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TIFFIN
Ghe National Duncan

Fourteenth Annual Duncan Convention Show and Sale
Hand-House Glass of America
July 22 11:00 A.M. to 5:00 P.M. July 23 11:00 A.M. to 5:00 P.M.

HOLIDAY INN MEADOWLANDS

WASHINGTON, PENNSYLVANIA
I 79 N. of Washington, PA Racetrack Rd. Exit

ADMISSION: $2.50
For Information Call: 222-6376

i~ CAMBRIDGE ¢ FRY ¢ FOSTORIA »

NEW MARTINSVILLE ¢ PADENCITY ¢ MORGANTOWN

Al 1

¢ DUNCANMILLER * FENTON - HEISEY .

E

-
o
Z
"

?.-

FIFTEENTH ANNUAL CONVENTION
SHOW AND SALE

CHICAGO, ILLINOIS
Run Convention Resort (MegaCi ]
(Route 64, St. Charles, IL 60174)

JULY 8 & 9, 1989

Sal. 10 am. - 5 p.m. Sun. 11 am, -5 p.m.
Admission: $3.50 {good both days)
Top quality dealers lrom across the United Slales
present an oustanding display af Depression Era Glassware
including Cambridge, Hersey, Fenlon & Fosloria; china; pottery
and related items of the era.
DISPLAYS! SLIDE PROGRAMS! SEMINARS! SPECIAL GUESTS! DOOR PRIZES!

Information: Dan Kramer
P O. Box 1201
50¢ off with this card Pekin, IL 61554 (309) 353-2405

GLASS AND POTTERY - SHOW AND SALE
Over 40 Dealers

7th Annual Depression Era Glass and Pottery Show
St. Clair Fairgrounds (Air Conditioned Building)
Belleville, lllinois

Saturday, August 12- 10 a.m. to 5 p.m.
Sunday, August 13-10 a.m. to 4 p.m.

SPECIAL GUESTS:
Gene Florence, Noted Author
Lee Garmon & Doris Frizzell, Co-Authors "Collecting Royal Haeger™

Special Displays: Heisey, Cambridge, Fostoria, Imperial, Fenton
Glass Repair (grinding) Available

Admission: $1.25 (Good for both days) » Door Prizes
Sponsored by: Southern lllinois Diamond H Seekers

FENTON ART GLASS COLLECTORS
OF AMERICA, INC.

ANNUAL CONVENTION

August1+2+3+4, 1989
Marietta, Ohio
FAGCA
P.O. Box 384
Williamstown, WV 26187

For Information:

National Heisey
Glass Museum
Eight rooms and
complete lower level
displaying the beautiful
hand made glass - :

produced in Newark by the A H. Hersey and Co. from

1896-1957. Corner of West Church & North Sixth Streets
Newark, Chio 43055

Phone: (614) 345-2932

Hours: Daily 1pm-4pm Closed Holidays

&Ny

Membership Renewal Notice
The date above your name and address
is your renewal date. This is your last
issue of the Heisey News if it reads

7-31-89

PLEASE DISREGARD THIS NOTICE IF YOU HAVE
RECENTLY PAID YOUR DUES.

=ty

POSTMASTER SEND FORM 3579 TO:

NAFSNASTY S
HEISEY NEWS
Box 4367
Newark, OH 43055
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SECOND CLASS
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